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When I called John Gregory for our cover 

interview, he had only recently touched down 

on home soil after his incredible win in the 

Indian Super League. 

After an intense five months with his Chennaiyin team, he was, as 

many of you will be, looking forward to a well-deserved break. However 

rewarding it is, management can be stressful, and few industries are 

as high pressure and all-consuming as ours.

While the close season is an essential part of the team’s training 

calendar, it also presents a number of opportunities for managers 

and coaches before the whole cycle begins again. Reflection is 

perhaps one of the most important, as experience is worth nothing 

if you simply repeat the same mistakes over and over. Now is the time 

to question what you did right, what can be built upon and what you 

might try to avoid next time around. 

The opportunity to grab a little R&R must also not be sniffed at, even 

if like me relaxation in its conventional sense doesn’t come easily; give 

me an afternoon hiking over one sunbathing any day. Whatever form 

it takes, time out is as effective at resting and resetting the mind as 

it is at recharging the body. Anything that takes you away from the 

norm and gets you doing something you enjoy can be beneficial, as 

you’ll produce more of the feel-good hormones – oxytocin, seratonin, 

endorphins and dopamine – and fewer of the bad ones, such as 

cortisol.

There’s nothing to feel guilty about here. Not only will you get back to 

business feeling mentally and physically fitter, but you might actually 

come armed with some brilliant ideas for how to move forward. Many 

people do their best thinking and problem solving when they’re not 

actively thinking at all. It’s a bit like sleep – it’ll come, but only when you 

stop willing it to. Who knows what you’ll come up with over the next 

few months. 

As always, we welcome your thoughts and insight. Get in touch at 

alicehoey1@gmail.com
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http://www.leaguemanagers.com/
mailto:alicehoey1@gmail.com
mailto:sue.mckellar@leaguemanagers.com
mailto:mark.farthing@leaguemanagers.com
mailto:jim.souter@leaguemanagers.com
mailto:sarah.ryan@leaguemanagers.com
mailto:alex.smith@leaguemanagers.com
mailto:adam.tarrant@leaguemanagers.com
http://www.istockphoto.com/
http://flaticon.com/
mailto:alicehoey1@gmail.com


This is Premier League

We’re helping to inspire primary school  
kids in everything from Maths and English  
to teamwork and sport.

Get your school involved. 
Search ‘Premier League Primary Stars’.

AD-255x185-PL-Primary Stars v3.indd   1 25/04/2017   15:52



The end of season provides the game 

and our members with the opportunity 

to reflect on the highs and lows of the 

past 10 months. At our Awards Dinner, 

meanwhile, we can celebrate the 

achievements of those managers that 

delivered to, and beyond, expectations, 

earning the recognition of their peers. 

Looking back over the last year, the 2017/18 season has 

seen a step change for the LMA. While, traditionally, our 

most visible attributes have been our outstanding legal 

work and our collective voice on football issues, it is in 

the area of personalised, one-to-one wellbeing support 

services for our members that there have been most 

significant developments recently.   

We recognise that our members work in an environment 

that, although rewarding, is demanding, high-pressure, 

volatile and short-termist. The effects of this on health 

and wellbeing can be immense, so helping our members stay 

mentally and physically fit and cope with the challenges their 

careers present, is our most important work. 

With the valued support of the Premier League, we have 

been able to invest significantly in improving every aspect 

of our offering under LMA Wellness. We have invested in a 

board of health professionals, led by LMA Wellness Director 

Dr Dorian Dugmore, to shape our programmes. Managers 

and coaches in the game now have access to an LMA team 

of over 70 experts, consultants and advisors across all 

areas of wellbeing and personal development. 

Looking ahead, our biggest focus is in the area of mental 

health. Under the LMA Institute of Leadership and High 

Performance, our specialist mental and emotional 

wellbeing consultants run masterclasses and workshops, 

open to all managers and coaches in the game, on topics 

including performance under pressure, mental toughness 

and resilience, and sustaining high performance.

Mental health and resilience also forms an integral part 

of our LMA Diploma in Football Management, providing 

students with the skills and strategies they need to work 

in the modern game. 

All LMA members and their families have access to the 

LMA Confidential Support Service, which is delivered 

by our trusted health partners. This service comprises 

a confidential support helpline and ongoing counselling, 

support and advice, where necessary, and we are finding 

that the service is being used more frequently and for an 

ever-widening range of reasons. 

We are also dedicated to raising awareness of mental 

health in the football and sporting communities and, in 

particular, to reducing the stigma that surrounds it. We 

are working with the game’s other stakeholders to create 

a Mental and Emotional Wellbeing Strategy to promote 

awareness and understanding of mental health and the 

resources available to those working in professional 

football.   

Our intention, with the support of the Premier League, is 

to build on our knowledge and experience and continue to 

extend the reach and reputation of LMA Wellness. We will 

also deliver a number of new initiatives, including an online 

support platform, an expanded range of support services 

and a team of mental health ambassadors. It is our goal to 

ensure that LMA Wellness is the leading provider of health 

and wellbeing services in the game. 

RICHARD BEVAN
LMA CHIEF EXECUTIVE
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Of the Fortune 100 CEOs, 8 are 

women, down slightly from last year 

Women lead only 6% of the top 100 

companies in the UK. This drops 

to 2% of the top 30 in France, and 

just 1% of the top 50 in Germany.

KICKING OFF
STAPLERS AT DAWN

MUST HAVE 
THE MOST VALUABLE SKILL FOR CAREER 

PROGRESSION ACCORDING TO:

BRITISH EMPLOYEES IS...

 

RECRUITERS IS... 

 

THERE IS ALSO A MISMATCH IN THE 

VALUE SEEN IN:

Source: Michael Page

Source: Learn to Trade Source: Heidrick & Struggles

Source: Michael Page

59%

28%
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of employees feel their 
colleagues impact on 
their productivity

have a dispute with a 
colleague at least once 
every fortnight

n talking or gossiping 
about non-work related 
things too much (22%)  
 
n being quick to 
complain about 
workloads (20%) 
 
n taking credit for co-
workers’ work (10%)

think their colleagues 
pretend to work harder 
than they actually do
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consumers do not 
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is being invested
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Newsbites

19% 69%
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7 LEADERSHIP FINDINGS...
according to the Global Leadership Forecast 2018, by the Conference Board and EY
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CEOS ARE CONCERNED ABOUT TALENT

Only 14% say they have the talent they 

need to execute their plans.

VALUE GEN X MORE

Most companies are overlooking the value of Gen X. As the first generation 

to grow up with video games, they are nearly as digitally savvy as millennials, 

but also excel in more conventional leadership skills associated with baby 

boomers, such as building talent and driving execution.

GENDER DIVERSITY IS PROFITABLE

Organisations with more female 

leaders are 1.4 times more likely to have 

sustained, profitable growth.

PEOPLE ANALYTICS IS IMPORTANT

Using data to make decisions about people 

is now an important skill, yet only 18% of 

organisations are implementing advanced 

people analytics.

DEVELOP LEADERSHIP POTENTIAL EARLIER

Organisations that extend development of high-

potential talent below senior levels are more than 

four times more likely to outperform financially.

LEADERS NEED TO RESPOND TO DISRUPTION

To do this they need to make informed decisions 

through data and analytics; integrate multiple 

and diverse perspectives to drive change; and 

embrace failure in pursuit of innovation.

ONE-SIZE-FITS-ALL WON’T CUT IT

Generic self-study resources aren’t enough. 

Leaders need personalised learning opportunities 

and the chance to learn from internal and external 

mentors and their fellow leaders.
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THE 26TH LMA ANNUAL 
AWARDS DINNER

Leadership & Management

Over 900 LMA members, partners, friends and stakeholders in the game came 

together on 15 May for the 26th LMA Annual Awards Dinner, hosted once again 

by London’s iconic Grosvenor House Hotel. The event provides an opportunity to 

reflect on the past season, celebrate its successes and commend those individuals 

who have stood out and achieved something special.

The Sir Alex Ferguson Trophy for the LMA Manager of the Year, sponsored by 

Everest, went to Manchester City’s Pep Guardiola. Voted for by the full LMA 

membership, the trophy was presented by England manager and LMA president 

Gareth Southgate and Everest CEO and chairman Peter Mottershead.

“I didn’t come to England to change anything, just to enjoy my job and do my best, 

just like all the managers in the world, nothing more,” said Guardiola. “Of course, 

the target to achieve 100 points in the Premier League was something massive.”

Guardiola also took home the trophy for Premier League Manager of the Year, 

sponsored by Barclays.

John Coleman, Paul Hurst and Nuno Espírito Santo were named Managers of the 

Year in their respective Sky Bet EFL Leagues by their fellow managers, while Emma 

Hayes and Lee Burch received The FA Women’s Super League 1 and Women’s Super 

League 2 Manager of the Year Awards, included this year for the first time.

Special Achievement Awards, sponsored by Prostate Cancer UK, were given 

to Steve Cooper, Keith Downing and Paul Simpson in recognition of their part 

in the England youth teams’ international tournament successes last summer. 

Neil Warnock and John Gregory also received LMA Special Achievement Awards, 

Warnock for securing his eighth career promotion with Cardiff City, and Gregory 

for becoming the first Englishman to win the Indian Super League, with Chennaiyin 

FC.

The event also saw Sam Allardyce welcomed into the LMA Hall of Fame - 1,000 Club, 

an increasingly difficult feat in the modern era of football management.

LMA chief executive Richard Bevan said: “The LMA wishes to congratulate all 12 

managers who received the recognition of their peers this evening. The winners 

have committed countless hours of hard work, preparation and dedication to their 

profession in order to improve the fortunes of their clubs, teams and players.”

THE LMA MANAGER OF THE YEAR
SPONSORED BY EVEREST

THE FA WOMEN’S SUPER LEAGUE 2  
MANAGER OF THE YEAR

SKY BET CHAMPIONSHIP 
MANAGER OF THE YEAR

LEE BURCH
MILLWALL LIONESSES

JOHN COLEMAN 
ACCRINGTON STANLEY

SKY BET LEAGUE 2  
MANAGER OF THE YEAR

NUNO ESPÍRITO SANTO 
WOLVERHAMPTON WANDERERS
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PEP GUARDIOLA
MANCHESTER CITY

EMMA HAYES
CHELSEA LADIES

STEVE COOPER (NOT PICTURED), 
KEITH DOWNING AND PAUL SIMPSON   

ENGLAND U17, U19, U20

LMA SPECIAL ACHIEVEMENT AWARD
SPONSORED BY PROSTATE CANCER UK

LMA SPECIAL ACHIEVEMENT AWARD
SPONSORED BY PROSTATE CANCER UK

LMA SPECIAL ACHIEVEMENT AWARD
SPONSORED BY PROSTATE CANCER UK

THE SIR ALEX FERGUSON TROPHY
THE LMA MANAGER OF THE YEAR

SPONSORED BY EVEREST
MANAGER OF THE YEAR
SPONSORED BY BARCLAYS

LMA HALL OF FAME 
 1,000 CLUB

THE FA WOMEN’S SUPER LEAGUE 1  
MANAGER OF THE YEAR

SKY BET LEAGUE 1 
MANAGER OF THE YEAR

NEIL WARNOCK 
CARDIFF CITY

JOHN GREGORY 
CHENNAIYIN FCSAM ALLARDYCE

PREMIER LEAGUE 

PAUL HURST 
SHREWSBURY TOWN



Section nameLeadership & Management

THE 26TH LMA ANNUAL 
AWARDS DINNER
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LMA INSTITUTE
RECENT HIGHLIGHTS

LMA TECHNICAL PERFORMANCE CLINIC

The LMA Institute of Leadership and High Performance 

recently delivered the fourth Technical Performance 

Clinic of the season, with 45 managers and coaches 

attending the Tottenham Hotspur Training Ground in 

April.

The clinic had a key focus on developing elite talent and 

began with Bernd Stöber, coach educator for the DFB 

in Germany, delivering a fascinating presentation on the 

DFB’s youth development strategy, which contributed to 

Germany’s World Cup success in 2014.

Tottenham Hotspur’s head of coaching and player 

development, John McDermott, and his academy coaching 

staff then provided a practical demonstration of how 

they prepare their academy players for the Premier 

League, followed by a presentation on the theory behind 

their methods.

Finally, LMA Institute Commercial Partner OptaPro 

shared an analysis and comparison of home-grown 

debuts in the Premier League.

The clinic formed part of the LMA’s expanded technical 

programme for the 2017/2018 season (other sessions 

having taken part at Bristol City, Bolton Wanderers and 

Burton Albion), featuring speakers from other sports, 

countries and industries.

SUPPORTED BY
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LMA INSTITUTE
RECENT HIGHLIGHTS

SUPPORTED BY

AN EVENING WITH SEAN DYCHE

In April, the LMA Institute of Leadership and High 

Performance hosted the first ‘An Evening With’ event, 

at Manchester’s Great John Street Hotel, giving 

members the opportunity to gain career and personal 

development insights in an informal setting.

Burnley manager Sean Dyche spoke to 20 managers and 

coaches, sharing tips and techniques from his career, 

along with his thoughts on the importance of lifelong 

learning and self-improvement.

The evening closed with a question and answer 

session, hosted by Sunday Times journalist Jonathan 

Northcroft.
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JOHN GREGORY

A PASSAGE 
TO INDIA

When the owners of Chennaiyin unveiled the crest of their 

new club in 2014 it was a good omen. Used across Tamil Nadu 

to banish negativity, the yellow of the Duradrishti symbol 

represents hope and fun while the blue is synonymous with 

trust, honesty and loyalty. Since becoming manager in July 

2017, John Gregory has helped to ensure these qualities run 

through the veins of every member of his squad, culminating 

in them being crowned Indian Super League champions. 

WORDS: ALICE HOEY

Leadership & Management
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Leadership & Management

A
sked what lifting the huge Indian Super 

League (ISL) cup meant to Gregory, words 

literally fail him, but the video footage speaks 

volumes. This is a proud man and one who 

can’t wait to get back to the helm, after some 

well-deserved downtime that is. 

“It’s been pretty intense,” he admits, “because although  

it’s only a 10-team league it’s a 

short season, from November 

until March, so the games 

come round really quickly. As 

soon as one game’s over I’m 

reviewing the video footage 

with the analytics team, while 

trying to prepare for the 

next one. Then there are the 

pre-match press conferences 

required by the ISL and all of 

the travel...”

Compared to England, India is a big place, so every game 

requires a flight and presents its own challenges, not 

least in ensuring everyone has enough time to settle 

in and prepare. “It can be a logistical nightmare,” says 

Gregory, “but fortunately we have a great backroom team 

to ensure everything runs smoothly, and we just face each 

challenge as it comes.” 

 

UNDER ONE ROOF 

While he took head of medicine Niall Clark, goalkeeping 

coach Tony Warner and assistant coach Mark Lillis 

with him to Chennaiyin, the rest of his staff are Indian 

nationals, including an assistant coach, as required by 

the ISL. Eight of the Chennaiyin squad, meanwhile, are 

foreigners, the maximum allowed, while the rest are Indian. 

“Everyone speaks very good English and we and all the 

players got on like a house on fire from the start,” says 

Gregory.

It’s a good job too, given that he and his entire squad and 

support staff have lived at the same address, the Hyatt 

Regency, for the whole season. According to Gregory, 

there was no segregation and a refreshing absence of 

cliques. “I’ve never known a group of people to get on so 

well,” he says, ”and it meant a lot to the Indian players that 

the foreign players spent so much time with them.”

Living alongside your teammates 24/7 is not a prospect 

many would find particularly appealing, but Gregory is 

characteristically laid back and positive about the whole 

experience. “It worked really well for us and we had 

everything we needed to be successful; our nutritionist 

worked closely with the head chef to ensure we had the 

right things to eat and sufficient hydration, and we were 

able to use the presidential suite as a place to unwind, play 

table tennis and so on,” he says. 

“We were clear from the start that we wanted everyone 

to feel at home, because there are enough rules and 

regulations on the pitch. We’ve all been away with 

groups, where you all have to come down for breakfast 

at a certain time, perhaps wear a certain shirt, and so 

on... Well, we threw all of that out of the window. So 

long as the players always remembered that they were 

representing the club, they were free to go to the cinema 

or the mall, and they’d do that 

regularly.”  

TRUST AND 
RESPONSIBILITY 

Training for the team took 

place around 4.30pm each day 

because of the heat, after 

which everyone was free to 

do as they please. “Often I 

wouldn’t see them until the 

next day on the bus, but I had 

total faith in their attitude 

and behaviour,” says Gregory. What’s more, he notes, none 

of the players drank, including the non-Indians. 

“We had a 10-day gap between matches on one occasion 

and one of the non-Indian players asked me if I’d mind if he 

and a small group went off to Sri Lanka for four days,” he 

recalls. “I said yes, so long as they remembered who they 

were representing and were back by 10pm on the Monday 

night. They were all back by 6pm, which is very typical, all in 

good shape and gushing about what an amazing trip it had 

been. When I said, ‘I hope you stayed off the alcohol’, one 

of them looked very sheepish and admitted that they’d 

had a bottle of wine. I asked, ‘A bottle each?’ and he looked 

at me incredulously and said, ‘No, between us’. That sums 

them up really; I didn’t have to check up on them or worry 

about their behaviour.”

Asked what he puts the side’s recent ISL win down to, he 

is characteristically modest, crediting the quality of the 

people in his squad, not just as players but as individuals. 

“I like to think we taught them good habits both on and 

off the pitch, and I was incredibly proud of the way they 

conducted themselves and supported one another.” 

He believes the dynamic of the team was helped no end 

by the fact there were no big egos, and no marquee 

players, as were required in ISL teams up until last 

year. “We carried no passengers in our squad; everyone 

gave their all. Credit also goes to our support staff,” he 

adds. “For example, thanks to Niall’s experience, there 

were next to no injuries throughout the entire season. 

We also showed the side how to win a match, because 

there are some areas, such as game management where 

the Indian players have less experience, and where the 

foreign players have really been able to help their Indian 

teammates improve.” 

“I WAS INCREDIBLY 

PROUD OF THE WAY 

THEY CONDUCTED 

THEMSELVES AND 

HELPED ONE ANOTHER...”



CAREER JOURNEY

JOHN GREGORY’S FIRST PROPER SPELL AS 

A MANAGER WAS AT WYCOMBE WANDERERS 

BETWEEN 1996 AND 1998, WHERE HE HELPED THE 

SIDE AVOID RELEGATION AND CLIMB TO A MID-

TABLE FINISH. HE THEN MOVED TO ASTON VILLA 

UNTIL 2002, IMPROVING THEIR LEAGUE FORM, 

ACHIEVING QUALIFICATION FOR THE UEFA CUP AND 

REACHING THE FA CUP FINAL.

AFTER SPELLS AT DERBY COUNTY AND QUEENS 

PARK RANGERS, GREGORY WAS APPOINTED 

MANAGER OF ISRAELI CLUB MACCABI AHI 

NAZARETH IN 2009 AND THE FOLLOWING YEAR 

MOVED TO F.C ASHDOD IN THE ISRAELI PREMIER 

LEAGUE. A YEAR LATER HE BECAME MANAGER OF 

FC KAIRAT, MOVING TO KAZAKHSTAN TO HELP THE 

CLUB SURVIVE RELEGATION AT THE END OF THE 

2011 SEASON.

GREGORY WAS NAMED MANAGER OF CRAWLEY 

TOWN IN DECEMBER 2013, BUT WAS FORCED TO 

STEP DOWN JUST OVER A YEAR LATER DUE TO 

HEALTH PROBLEMS. HE WAS ANNOUNCED AS THE 

NEW MANAGER OF CHENNAIYIN IN JULY 2017.

 John Gregory has united a squad of Indian  

 nationals and foreign players at Chennaiyin
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RAISING THE STANDARD 

The ISL was formed in 2013 with the aim of growing 

and developing the football industry in India, and 

it has certainly succeeded, the quality of football 

having improved year on year. When Gregory 

came to Chennaiyin a year ago he joined a wave of 

English managers, including Steve Coppell, Teddy 

Sheringham, David Platt and David James, to fly 

the flag in India in recent years. But he suspects 

finding opportunities to work in the ISL will become 

increasingly difficult as the standard improves.

To that end, the LMA is working with the 

Association of Indian Football Coaches and the 

All Indian Football Federation to develop more 

opportunities for LMA members to find work 

placements in the country, while also sharing 

expertise and best practice with local coaches. 

“We recently hosted LMA member Chris Kiwomya 

for a week, and he took some sessions and  

watched a home game,” says Gregory. “It was great 

for him to see what it’s like to coach out there, 

and also a great learning experience for my Indian 

assistant coach. These kinds of exchanges can only 

be a good thing, because you can learn so much 

just from watching other people on the training 

field, taking that knowledge away and trying it your 

own way.”



Focus, train, play and relax at The Grove

With easy access from London, The Grove offers a range of sports facilities 
including a championship golf course, a state of the art football pitch, 

tennis and beach volleyball courts. 

Chandler’s Cross Hertfordshire, WD3 4TG |  T: 01923 296020 | E: events@thegrove.co.uk | www.thegrove.co.uk

—
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RESEARCH AND EXPECTATIONS 

His own transition to India was pretty smooth, and he 

had no real reservations about making such a big move. 

Neither, indeed, was it the first time he had done so, 

having managed teams in Israel and Kazakhstan. He had 

a fair idea of the kinds of challenges he might face, some 

of the mistakes he might avoid making again and the need 

for thorough preparation and research. 

“Language wasn’t too much of a 

problem in Israel, as I’ve been 

visiting the country for over 20 

years and so can speak a fair bit 

of Hebrew, but in Kazakhstan it 

was more of a barrier,” he says. 

“In India, I knew it wouldn’t be a 

problem, as the owners wanted 

an English-speaking manager 

and for it to be the language 

of the dressing room. It really 

helps when you have that 

easy communication, because 

you can have more in-depth 

conversations with people and understand what one 

another wants more quickly.” 

His interest in the ISL was first piqued a few years 

ago when he met Peter Taylor at an LMA event at St. 

George’s Park. Over lunch, Taylor shared his experiences 

of India and of the work 

under way to develop 

the ISL and Gregory 

was gripped. Not long 

afterwards he had a call 

from Chennaiyin and the 

rest is history. 

“I also learned a lot from 

Niall, who’d been out 

in India for the last 

two years working for 

David Platt and Steve 

Coppell,” he adds. “He 

was a huge help in 

explaining how the ISL 

works, the realities of 

the travel, training and 

preparation, and more 

generally about Indian 

football and culture.”  

NATIONAL PLEASURES 

When he arrived, he found that what the Indian football 

culture lacks in heritage it more than makes up for in 

impressive stadia, devoted fans and respect. “Kerala 

draws crowds of 45k, or 65k if they’re top of the league 

(Chennaiyin gets 25k), and every fan wears the club 

yellow; you can feel the stadium move as they jump up 

and down. And there’s no animosity between clubs,” 

says Gregory. “I remember one occasion when we 

had a goalless draw against them, putting them out 

of the play-offs, and as we drove out of the stadium 

there were crowds of yellow-shirted fans either side 

of the bus clapping and waving to us. It took me back 

to a bygone age in England when we used to clap the 

opposition when they scored.”

Other elements of Indian 

football took more getting 

used to, such as the 

requirement to never have 

more than five foreign 

players in a match at 

one time. Gregory isn’t 

complaining - he can see 

the benefits of more match 

play for national players 

and is pleased to see India 

climbing the international 

rankings – but it adds a 

new dimension to the selection process. “If I take off an 

Indian player I have to replace him with another, so I have 

to ensure I have enough Indians in the right positions on 

the subs bench to fit in with my game plan.”

Back in England, a world away from the vibrant 

sights and smells of 

Chennai, Gregory 

is rediscovering 

simple pleasures, like 

going for a walk and 

spending time with his 

two shih tzus. Even so, 

he’s looking forward 

to November, when 

the ISL season starts 

afresh. 

“Last November, I was 

envious of Steve 

Coppell, because he 

had a season under 

his belt; everything I 

was set to face for 

the first time, he’d 

already faced. Now, 

I’m in that position and I 

don’t think there’s anything that can get me stressed or 

overexcited. I’m fully aware of the obstacles that can be 

placed in front of you, all the red tape, and I know I’ll be 

able to deal with it even better this time. Of course, with 

success will come additional pressure, but we’ll use that 

as a positive thing. I’m really looking forward to it, even 

now.” n

“WITH SUCCESS WILL 

COME ADDITIONAL 

PRESSURE, BUT 

WE’LL USE THAT AS A 

POSITIVE THING...”
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PERSPECTIVES

CAREER DEVELOPMENT
How might you advance your professional journey and 

what or who will help you along the way? Our experts 

discuss the many strands to career development.

Demand for career planning and coaching services is 

booming and this is hardly surprising given that the 

average person changes jobs 10 to 15 times in their 

lifetime. Factor in freelancing, entrepreneurship and a 

working life of 50 years or more and you have a lot to plan 

for. 

The best place to start is a brainstorm, because 

effective career planning helps you to understand your 

goals and what factors contribute to your physical, 

emotional and financial wellbeing. It’s important to be 

totally honest, evaluating everything you like and dislike 

about your current and previous roles, what ignites your 

curiosity and what frustrates you. Common themes may 

well emerge and analysing these can help you decide on 

your next steps. 

Conducting a skills audit can also be very helpful, starting 

by listing all your achievements – professional and 

personal. Think about every role you’ve held, the skills 

you developed and what benefits you brought to your 

employer or organisation, being specific; did you boost 

sales, transform a team or build a successful culture? Be 

absolutely clear on the skills, experience and benefits  

that you would bring to the role. How would you sum 

up your USP in two or three powerful and concise 

sentences?

The requirements of any roles that interest you can 

then be compared with your skills audit, so you can see if 

there are any gaps and start to research how you might 

fill them with further training or self study. Overcoming 

VICTORIA MCLEAN
CEO, CITY CV

potential objections and obstacles is an important step, 

and that means staying abreast of developments in the 

industry as well as ensuring your own skills and knowledge 

are sufficient. Think big and map out what action you’ll 

need to take to get there.

Victoria McLean is the founder and CEO of City CV,  an 

award-winning international career consultancy, and is 

dedicated to supporting people at all levels with career 

transition and development. Her experience includes 

senior recruitment roles at Goldman Sachs and  

Merrill Lynch. 
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PAUL HURST
MANAGER, IPSWICH TOWN 

Don’t be afraid to ask for advice if you think you need it. 

It can really help when making decisions to draw on the 

opinions of the people around you. Over time, you work out 

whose views you trust the most and who you are most 

aligned to in terms of your personality. There’s a balance 

to be struck there, though. While it’s important to have 

people around you that you trust and to be open-minded 

enough to listen to their perspectives, you sometimes still 

need to go with your gut feelings, because they are often 

right. Then you need the courage to stick to the decisions 

that you’ve made.

Relationship building is really important in this industry 

when it comes to success and career progression. Having 

good contacts might mean, for example, that you hear 

about players that another club wants to loan out, or about 

opportunities for pre-season games. When you’ve worked 

your way up from the lower leagues, as I have, you find that 

you still keep in contact with the people you met along the 

way, and that’s important because the game can change 

very quickly. The longer you’re in the game, the more people 

you get to know, but you still have to stay connected to your 

past and remain grounded.

It’s great to speak to other people and find out what they’re 

doing at their clubs and see if there’s anything you can adapt 

and use yourself. However much you take on board other 

opinions, ideas and styles of management, though, you have 

to be yourself rather than trying to imitate anyone else. You 

can’t change your personality and certainly the players will 

see right through you if you’re not being true to yourself.

After his playing career, Paul became joint manager of 

Ilkeston Town with Rob Scott, and the duo later took  

over at Boston United and Grimsby Town. In 2013 he  

became the club’s sole manager, before moving to   

Shrewsbury Town in 2016. He was named manager   

of Ipswich Town in May.

“DON’T BE AFRAID 

TO ASK FOR ADVICE 

IF YOU THINK YOU 

NEED IT...”
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SARA TYE
ENTREPRENEUR 

Although modern businesses are increasingly digital, 

networking is more important for career development 

than ever. In a competitive marketplace, great 

networkers know how to build their contacts lists to 

find out about great opportunities, to stay ahead of 

current issues and to build relationships in the industry. 

Many people don’t realise just how important face-to-

face networking still is. Social media plays a vital role 

in professional relationship management, but it is no 

substitute for the eye contact, handshake and personal 

experience that you get when meeting another individual.

Having been a prolific networker for many years, I’ve 

built up over 5,000 contacts, many before today’s email 

and social media tools were even invented. I believe the 

investment I made in that slow, methodical building of 

relationships has hugely paid off in terms of knowledge, 

career-building and early-door opportunities. I’ve also 

made some tremendous friends and helpful mentors 

along the way. 

There are various reasons why it makes sense to invest 

in networking activity as you develop your career, 

the first being its role in building professional 

relationships and so broadening your access to 

varied ideas, opinions, expertise and insights.

It also helps to build your profile and ensures you’re 

always present when handshakes and profitable 

conversations are happening. With many contacts 

in the industry, you’re more likely to hear of new 

opportunities early on and, if you’re highly visible, 

you’ll be at the front of people’s minds when 

something does crop up. People remember and want 

to work with people that they like and they think 

of them when business opportunities arise. Never 

underestimate the power and value of a good social 

occasion, because there is always value in meeting 

other people.

Sara Tye is an award-winning business and 

organisational development expert, a top 500 

international PR, and serial entrepreneur. She is  

the founder and managing director of redheadPR. 

“MANY PEOPLE 

DON’T REALISE HOW 

IMPORTANT FACE-TO-

FACE NETWORKING 

STILL IS...”



Nathan is very similar; he is humble, willing to learn and 

open-minded. We don’t see eye to eye all the time, and 

that’s important. I respect that he makes the final decision, 

and we all get behind it. I can’t prevent every mistake he 

makes, and nor should I because he has to make mistakes 

in order to learn, but I can use my experience to guide and 

support him.

I didn’t have that kind of support or advice when I was 

working my way up, but I wish I had. Having someone to 

sound off to and ask for an opinion is very valuable. I see a 

lot more mentoring in the game now and it benefits both 

sides. I’m learning as much as Nathan.

Paul Hart began his management career with  

Chesterfield in 1988, then spent a decade as youth 

team coach at Leeds United and Nottingham Forest. He 

returned to management in 2001 at Nottingham Forest 

followed by spells at clubs including Barnsley, Portsmouth 

and QPR. He then went back to academy development 

roles, at Charlton Athletic, Notts County and Leeds, 

before joining Luton Town in May 2016. 
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PAUL HART
ASSISTANT MANAGER, LUTON TOWN

My relationship with Nathan Jones (Luton Town’s 

manager, who has described Hart as a mentor) started 

in 2012 when we interviewed him for the role of U21 

coach at Charlton Athletic. He approached me with 

the job of assistant manager when I was at Leeds and 

it was a brave move for me to make, having never been 

an assistant manager or a mentor before. I took the 

opportunity because I knew Nathan could be a success 

and I wanted to be a part of that and to help him if I 

could.

There’s a great deal of trust between us, which is 

important in any relationship between a manager and 

his assistant manager. I remember one occasion when a 

job opportunity came up for Nathan and he asked for my 

opinion. I recommended that he be patient and wait until 

the right job came along, and he trusted me. 

Howard Wilkinson once said to me, “Take the blinkers 

off and open your mind to all things that can happen in 

football.” I followed his advice and have always been open 

to new ideas and advice.
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STEVE THOMPSON
MANAGING DIRECTOR, FORWARD ROLE 

Attitudes to working patterns are changing globally, 

with a shift towards freelancers and short-term 

contracts that seems here to stay. One knock-on 

effect is that workers across the country are starting 

to think harder about what they want from their 

careers.

I interviewed two candidates recently that typified this 

change in attitude, having made the most of time spent 

out of employment. Both were made redundant, but 

took it as an opportunity to do something that would 

have a positive impact on their future careers.

The first used his settlement payment to do something 

he’d never had the opportunity to do before, to travel. 

He took a two-month sabbatical in South-East Asia and 

returned feeling ‘refreshed, reinvigorated and with a 

new perspective on life’. With his new-found confidence, 

he walked into a new role with one of the hottest 

retailers in the UK within a month of his return.

The second candidate found herself without a job after 

a decade in the gaming industry. Stuck in a role that was 

focused on traditional marketing, her skillset had become 

vastly out of date and so, armed with a large pay-out, she 

decided to invest in herself and enrolled in a six-month 

digital marketing course to enhance her skills.

Both candidates needed reassurance that potential 

employers wouldn’t view their respective career breaks 

in a negative light. There’s often a perception that a 

break in employment doesn’t look good on a CV, but in my 

experience it’s the opposite. I believe the vast majority of 

employers now view spending constructive time away from 

employment to be a huge positive.

Steve Thompson is managing director of marketing, 

analytics, digital, creative and tech recruitment 

consultancy Forward Role, which works across client-side 

and agency sectors on graduate to director level hires. For 

more information, visit forwardrolerecruitment.co.uk  n

“EMPLOYERS NOW VIEW 

SPENDING CONSTRUCTIVE 

TIME AWAY FROM 

EMPLOYMENT TO BE A 

HUGE POSITIVE...”
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Being able to negotiate successfully doesn’t just mean 

you get what you want more often; it also helps you to 

build better relationships and achieve solutions that 

keep both sides happy in the long run.

WORDS: ALICE HOEY

THE MIDDLE GROUND
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T
o negotiate is simply to have a discussion aimed 

at arriving at an agreement and, put that way, 

it’s clear that we negotiate all the time. We 

use negotiating skills every time we thrash out 

terms of employment, agree on who to recruit 

and for how much, and finalise strategies with the team. 

Even day-to-day conversations around the behaviours, 

standards and actions we expect from those around us 

may involve some elements of negotiation.

There’s a big difference between complex negotiations 

such as these and simply haggling over the details of 

a one-off transaction. Whereas in haggling you might 

bag a bargain by taking a firm stand or even showing 

nonchalance, the style and skills required in complex 

negotiations are quite different. This is largely because 

there tends to be more at stake than simply the deal in 

question – long-term relationships and future business, 

for example – and there’s more than money to consider. 

It’s better to view such discussions not as competitions, 

but as joint problem-solving tasks, where careful planning 

and adept communications are key.

SEEK FIRST TO UNDERSTAND 
While not all great communicators are expert negotiators, 

communication skills lie at the heart of negotiation. After 

all, before someone can be swayed towards what you have 

on the table, they need to understand and be convinced 

by what you’re offering, so you’ll need to convey all the 

necessary information in such a way that it hits the mark. 

That might mean adapting your choice of language or how 

you speak to suit the style and preferences of the other 

person, the situation and even what you’re negotiating 

about. 

It requires you to ‘sell’ to them in a way that will appeal 

to their personality, needs and wants, so rather than 

presenting them simply with the bare bones of the deal, 

it can help to give what you’re proposing some emotional 

appeal – what is the back story and what will it mean to 

those involved?



Hitting the right tone, therefore, requires many of 

the same communication and interpersonal skills that 

are used in influence and persuasion, such as listening, 

reciprocation, fostering goodwill and considering the 

interests of all parties.

Effective negotiation relies not only on being persuasive 

in conveying your own point of view, but also on 

consciously considering things from the other person’s 

perspective. Therefore, having good empathy and being 

able to read the other person are essential negotiation 

skills. “You have to understand where the other person 

is coming from and what’s in it for them, rather than 

just wading in with your views and demands,” says Mark 

Procter, managing partner at Learning Curve. “The aim 

is to achieve a win-win outcome, after all, and you can 

only do that if you take time to understand the other 

person’s side first.” 

GIVE AND TAKE 

“We tend to think of negotiation in terms of changing 

the mind of the other person,” adds former hostage 

and crisis negotiator Cathy MacDonald. “It’s really about 

reaching a compromise that is agreeable to both parties, 

and that may involve your mind being changed too.” 

Much of your understanding of the other person’s 

position and how far they might be willing to shift 

over to your side will come down to preparation and 

research. “In any negotiation there is a range of 

potential agreement, so you should be aiming to push it 

as far towards your end as you can, while still ensuring 

everyone gains,” says Procter. This is done most 

effectively by offering up concessions that are of little 

value to you, but desirable for the other party. They 

will then do the same and through this back and forth 

trading and bartering a middle point is reached.”

Confidence and authenticity are also important here, 

because the other person needs to trust you and believe 

that what you’re proposing is genuine and realistic. To 

build an atmosphere of trust, it can help to use the 

law of reciprocity and share some information about 

yourself first. Once you’ve opened up, the other person 

is more likely to do the same, creating a healthy trusting 

environment in which to negotiate successfully.

ARE YOU LISTENING? 
One of the common barriers to effective  

communication, says MacDonald, is the fact that as well 

as being an adept communicator you also need to be a 

great listener. This can be a problem, as many of us don’t 

truly listen to what’s being said with a view to trying to 

understand, but instead focus on what we plan to say 

next. We’re thinking about our side of the argument  

with no real intention of considering the alternative 

view. 

Being able to identify and manage listening styles during 

a conversation can be helpful, says MacDonald: “Our own 

biases and tendencies can influence how well we hear and 

understand the other viewpoint, because we listen for 

evidence that supports our beliefs and tend to dismiss 

those that don’t support them. We can also be passive 

or competitive in our listening and miss key information, 

so if we really listen, we may hear revealing throwaway 

comments or choice of language that can deepen our 

understanding of the other person’s position, their values, 

beliefs, needs and wants.” 

Most people consider themselves to be good listeners 

without ever giving much thought to whether this is true, 

but once we consciously listen it’s surprising how much 

more information we can pick up, and this can be invaluable 

in a negotiation.

MacDonald recommends doing a self-check when you’re 

in discussion with someone: “Are you listening and have 
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CORE 
EMOTIONAL 
CONCERNS
PRIOR TO SETTING UP HER OWN 

COMMUNICATIONS BUSINESS, CATHY 

MACDONALD WAS A POLICE HOSTAGE 

AND CRISIS NEGOTIATOR AND TRAINER. 

“PROFESSORS DAN SHAPIRO AND ROGER 

FISHER, WHO FOUNDED THE HARVARD 

PROJECT ON NEGOTIATION, OFFER US A 

GREAT INSIGHT INTO THE FIVE ELEMENTS 

THAT WE ALL REQUIRE TO FUNCTION IN A 

BALANCED AND CONTENT WAY,” SHE SAYS. 

“I HAVE USED THESE FIVE CORE EMOTIONAL 

CONCERNS TO GUIDE ME THROUGH EVERY 

NEGOTIATION I’VE BEEN INVOLVED WITH.” 

“IF DURING A NEGOTIATION EMOTIONS 

BECOME HEIGHTENED, IT’S LIKELY THAT ONE 

OR MORE OF THESE CORE CONCERNS HAVE 

BEEN COMPROMISED,” SHE SAYS. “BEING 

ABLE TO IDENTIFY AND TRY TO ADDRESS 

THAT CAN BE A QUICK AND EFFECTIVE WAY TO 

CREATE HARMONY AND POSITIVITY, AND SO 

MOVE FORWARD WITH DISCUSSIONS.”

APPRECIATION 

THAT WHAT WE DO IS VALUED BY 

THOSE IMPORTANT TO US

AUTONOMY  

THAT WE HAVE A CHOICE AND 

FREEDOM TO MAKE DECISIONS

AFFILIATION  

THE SENSE OF BELONGING AND 

CONNECTION TO OTHERS

ROLE  

UNDERSTANDING OUR ROLE 

WITHIN A PARTICULAR GROUP 

AND WHAT THE PARAMETERS ARE

STATUS  

KNOWING THAT WE MATTER   

TO OTHERS

W E  A L L  N E E D  T O  F E E L :

you demonstrated that you’ve heard what’s been said 

properly? Have you identified the information that is being 

shared, how the other person feels about it and what is 

truly important to them? And is everyone communicating 

with dignity, because communication tends to fail the 

moment that dignity is compromised.”

Finally, when preparing to negotiate it’s essential to think 

about how much you’re willing to compromise and be ready 

to walk away if things go beyond that point. There are 

few negotiation situations where the phrase ‘any deal 

is better than no deal’ applies. Ultimately, a negotiation 

isn’t successful just because you’ve reached a deal; both 

sides must be content with what they’ve come away with, 

even if the deal has leaned more in one party’s favour 

than the other. Sometimes it is better for both sides to 

accept that there are better alternatives available and to 

part company in a state of mutual respect than to shake 

hands on something that has the potential to sour future 

relations. n



Leadership & Management



You  |  Your Team  |  The Game  |  The Industry  |  33

Could neuroscience be the next frontier in elite 

performance? Speaking at an LMA Leadership 

Series event earlier this year, Amy Brann explains 

how we can all be neuro-architects.

KNOW YOUR 
OWN MIND





W
e’re seeing a growing number of 

problems associated with mental ill 

health. It’s essential that we recognise 

just how precious our brains are, 

because if we don’t look after them some 

of the damage can be irreversible. 

Research shows us that many of the ways to maintain 

good mental wellbeing are simple – such as spending time 

with friends and family and enjoying hobbies and leisure 

time – but increasingly, these parts of our lives are getting 

squeezed out. Loneliness is a serious problem today, and 

has been found to be a bigger killer than obesity, so we 

need to examine how we might tackle these issues, and 

build opportunities to connect with other people into our 

organisations and lifestyles. Doing so could have a very 

positive impact on our mental wellbeing.

WE HAVE AN OPPORTUNITY TO BECOME 
NEURAL ARCHITECTS, TO CHANGE OUR BRAINS 
Each of us has the ability to intentionally change the 

structure of our brain and it could have hugely positive 

effects on our performance. When you learn a new skill 

over a period of time, a physical change occurs in the brain 

that correlates with that new 

behaviour, something called 

‘neuroplasticity’. Although 

scientists have known about 

this for many years, until about 

30 years ago they believed it 

only happened up until we’re 

in our early to mid-twenties. 

Now we know that the brain 

continues to be elastic 

right through to old age. 

Neuroplasticity is key to this 

idea that we can proactively 

change how our brains work. 

WE CAN ALSO 
INFLUENCE THE 
NEUROCHEMICALS THAT ARE RELEASED 
The brain is constantly flooded with chemicals that 

cause physical changes in the body and by having a better 

understanding of how that happens and why these 

chemical releases are triggered we can start to see how 

we might influence them to help change our behaviour and 

improve our performance and resilience. 

Dopamine, for example, is a chemical released when we 

feel good and it’s addictive, so conditions us in repetitive 

behaviours. It’s also associated with anticipation, so 

when you think about something nice you’ll get a boost 

of dopamine, and this too can be very useful in shaping 

performance. 

Being around loved ones releases certain chemicals in 

the brain, among them oxytocin, which has an important 

part to play in building trusting relationships, as it helps 

us to read people and to bond. Studies have shown that 

just looking at a picture of someone you care about can 

release oxytocin, which then has a whole range of effects 

on the body, including lowering levels of the stress hormone 

cortisol. These physical responses may be useful in certain 

situations and less so in others, but if we’re aware of 

what is happening and why we may be able to use it to our 

advantage.

CONTROLLING THE BRAIN’S CHEMISTRY IS  
KEY TO DEALING WITH STRESS 
Cortisol tends to be demonised as a stress hormone, but 

we need it in healthy doses throughout the day to get us 

going and give us a push. However, many of us are exposed 

to elevated levels of it for prolonged periods and this has 

been linked to a whole range of health problems. 

In our day-to-day lives, when things happen that are 

unexpected or that could be perceived as stressful it can 

trigger a cascade of chemicals, including cortisol, and it’s 

the work we’ve done up to that point that determines how 

well we respond. Dealing with stress is not an easy thing to 

do when you’re in the thick of 

it, but the best thing to do is 

to remove yourself from the 

situation and think of happy 

things that might reduce the 

levels of stress hormones in 

the brain and increase levels 

of positive ones, like oxytocin. 

Being around friends, talking 

about something else, or even 

reliving the event and talking 

about it with non-judgemental 

people may help. Everyone is 

different, so it’s important to 

learn what works best for  

you.

However, we can actively change our physiology, so it’s 

better to work on our reactions to potentially stressful 

situations beforehand, so that the evolutionary fight 

or flight response isn’t triggered to the same extent. 

For example, there was a study last year that looked at 

mindfulness, and got people into pairs to practise non-

judgemental listening. At the end of the study they found 

that they weren’t feeling as stressed in difficult situations, 

and also their cortisol levels weren’t being triggered 

anything like as much. It had changed their physiological 

response.

WORKPLACE CHANGES COULD HELP   
US BE MORE EFFECTIVE 
Organisations and employees should look to improve their 

understanding of how the brain works and then design 

“EACH OF US HAS THE 

ABILITY TO INTENTIONALLY 

CHANGE THE STRUCTURE 

OF OUR BRAIN AND IT 

COULD HAVE HUGELY 

POSITIVE EFFECTS ON 

OUR PERFORMANCE...”
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their workplaces, schedules and processes in a way that 

supports that. 

For example, we now know that people get ‘decision 

fatigue’ over the course of the day, so each time we 

make a decision, even a minor one, it adds up and the 

quality of those decisions will deteriorate. It might, 

therefore, be better to hold important meetings first 

thing in the morning and save more menial or less 

demanding tasks until later in the afternoon.

Because the brain gets tired over the course of the 

day, concentration also becomes a precious resource. 

It’s far better for people to aim for short bursts of 

attention, rather than attempting to focus for long 

stretches at a time. It can also help to switch between 

tasks, so if for example you’ve been doing some deep 

cognitive work then you might take a break to listen to 

a couple of minutes of music before returning to it. You 

could also alternate the cognitive task with another job 

that is less challenging or challenging in a different way.

It has been shown that taking a ‘cognitive break’ in 

this way can also help people to be more innovative. 

It’s tough to come up with new ideas or solutions to 

problems when you’re sitting in front of your computer 

looking at the same small screen every day. It’s better 

to stop relying on top-down thinking, where we use 

executive control functions to come up with ideas, 

and instead go to a gallery or for a walk in the park, as 

this allows your brain to switch from one network to 

another.

Organisations need to realise that someone isn’t 

necessarily slacking off if they’ve allow their mind to 

wander or are having a nap at their desk; they’re looking 

after their brain in order to perform at their best 

without burning out. n 

“EACH TIME WE MAKE 

A DECISION, EVEN A 

MINOR ONE, IT ADDS UP 

AND THE QUALITY OF 

THOSE DECISIONS WILL 

DETERORATE......”
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THE ANATOMY OF  
A MANAGER

H
aving  just turned the page on the first chapter 

of my management career, I can reflect on an 

experience that was as rewarding as it was 

challenging. Management can be all-consuming at 

times, but my philosophical and optimistic approach 

to life helped me cope with the stresses of the job and keep 

things in perspective. 

Also, I came at it with my eyes wide open; I knew what the 

job entailed and that it would be a fantastic opportunity to 

broaden my skillset and challenge myself in a highly competitive 

environment. I understood that I was removing myself from 

the so-called ‘safety net’ of being the performance coach, but 

my spell as interim manager gave me a taste of management, 

which I enjoyed. 

Although I had managed several departments and held various 

roles, I had little experience of daily club management. The 

recruitment process was especially challenging, as we had 

no scouting network or head of recruitment and potential 

signings had to fit into our limited budget and club ethos. 

However, I really progressed as a manager and my staff grew 

with me. Perhaps it was a risk, but I brought in people who  

Ex-Walsall manager Jon Whitney 

has something to prove; that the 

skills and specialist knowledge he’s 

amassed over 15 years as a club 

physio aren’t an just anomaly in 

management, they’re hugely valuable. 

Here, he tells Mark Farthing about 

his growing skillset and looks back  

on his first role as a manager.
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were young and who had the energy, enthusiasm and 

motivation to develop. They and our playing staff had 

lots of potential, but unfortunately to realise potential 

takes patience and time, which aren’t commonplace in 

football at the moment. 

I’m very proud of what I achieved at the club. Despite 

an exodus of players following a successful 2015/16 

season, in which we missed out on automatic promotion 

by a single point, my first full season finished with a 

respectable 14th-place finish. 

HARD GRAFT 
My first association with Walsall was back in 2003, when I 

retired from my playing career. I was actually doing some 

grave digging for my father-in-law when I was approached 

by then Walsall manager Colin Lee to do some scouting. A 

short time afterwards the physiotherapist job became 

available and I was appointed 

on a full-time basis.  

I studied for five-and-a-half 

years part-time to get my 

physiotherapy degree. That 

meant a lot of travel between 

my home in Cheshire and 

work, as well as up to Salford 

University twice a week to 

complete the course. The 

degree also required 1,000 

hours of clinical placements, 

which I had to complete during 

close season, all while evolving 

my role within the medical department.

It was a tough balancing act, but I felt so lucky to have 

an opportunity to gain a degree and experience at the 

same time. It wasn’t in my head to go into coaching and 

management back then; for the first six years I was 

just focused on getting my degree and progressing my 

career.

CLUB CULTURE 
It was an advantage that I was familiar with the 

environment at Walsall when I became manager; I had 

an emotional attachment with the club and its fans. 

Also I had strong and respectful relationship with 

the chairman and the board of directors and a great 

understanding of the players and staff. 

I was keen to continue with the club’s philosophy, which 

was to develop its homegrown players and provide a 

pathway from the academy through to the first team. 

Having that prior knowledge and understanding was 

a huge benefit. I take immense pride and satisfaction 

that during my tenure almost 40 percent of places in 

the first-team squad’s competitive matches were filled 

by players from our academy and several have gone on to 

establish themselves as first-team regulars.

I adopted a management style that was dynamic and 

evolving, with a strong emphasis on creating an environment 

where attitude and application were valued over ability alone. 

We aimed to empower the players and staff by creating 

leadership groups on and off the field, as this reinforced our 

shared values, created more accountability and encouraged 

more ownership.

I continue to evolve and am currently working towards my 

UEFA A licence. I view each day as an opportunity to improve 

and have a tremendous respect for fellow managers, players 

and staff, who are integral to my personal development. In 

a world where social media can both enhance and hinder 

performance, it is vital we stay true to our core values and 

progress with integrity and with an approach that has no 

detrimental effect on   

anyone else.

I have always enjoyed the 

academic side of things and 

like having a course to get my 

teeth into. After completing 

my master’s degree in football 

rehabilitation, I enrolled on 

the LMA Diploma in Football 

Management. Despite the 

additional workload, the course 

helped me to escape from the 

daily rigours of management. 

One of the main benefits was the networking and it was 

great to spend time with such a diverse and knowledgeable 

group, from all areas of the men’s and women’s games. I 

also found the lectures were really relevant to my job at 

the time and have applied some of what I learned in my daily 

routine. I found the modules on finance and psychology 

especially beneficial and I refer to the literature daily.

A VALUABLE SKILLSET 
When you make the transition from being a physiotherapist 

to a manager there will always be a stigma attached, and 

there were often comments of ‘he’s just a physio’. It made 

me smile, though, because actually physiotherapists 

and other members of the medical team are a vital and 

often undervalued aspect of any club. Without their skill 

and expertise in the profiling, monitoring and physical 

development of players the coaches would have far fewer 

players to coach. The manager-physio relationship is so 

important.

I have been a senior physiotherapist, head of science 

and sports medicine, performance coach and assistant 

manager, and at the core of all these roles is the coach-

player relationship. It helps to understand and view the 

“I KNEW WHAT THE JOB 

ENTAILED AND THAT IT 

WOULD BE A FANTASTIC 

OPPORTUNITY TO BROADEN 

MY SKILLSET AND 

CHALLENGE MYSELF...”
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players from a psycho-social point of view as well as a 

physical one.  As a qualified healthcare professional I 

realise how important mindset is to performance and 

have treated many injuries over the years that had no 

clear physical cause, but that instead related to stressful 

periods in the players’ lives. As leaders we need to help the 

players develop strategies to deal with adverse situations, 

on and off the pitch. 

For several years, I worked on designing a training  

concept to link all aspects of a player’s development 

and elite performance, using in-house case studies 

and evidence-based research. The FAST ZONE training 

programme can be performed by all age groups and all skill 

levels and is designed to facilitate but not dictate the way 

we train our athletes. FAST is an acronym for Functional 

Agility Strength/Speed/Specific Training and the ZONE is 

used to teach correct biomechanics, which are specific 

to the movement patterns of the game. The concept 

involves a progressive series of exercises and drills to 

develop a player who is physically and mentally more robust. 

Technical and tactical components are also integrated 

into each session resulting in an athlete who moves with 

greater efficiency and with a significantly reduced risk  

of injury.

THE NEXT CHALLENGE 
I try to take a humble and empathetic approach to my 

work and have a real enthusiasm and commitment to 

educate, train and develop. I’m driven by a desire to help 

both young and senior players and staff members to 

maximise and exceed their potential and to do that in 

such a way that they stay true to their beliefs. Money 

is important, of course, but to me it’s really all about 

creating special memories, building lasting relationships 

and leaving a positive legacy. 

I seek guidance from the people I work alongside and gain 

inspiration from my amazing wife and children, who I can 

always count on to pull me back down to earth or pick me 

up when I need it. I also look back to all the managers I’ve 

played under and worked with, because I’ve learned from all 

of them. You have to be a sponge for knowledge and open-

minded enough to take on board new ideas, but I also think 

it’s important to stick to your beliefs and core values.

I’m thankful to Walsall for the opportunity they gave me 

to develop and after 15 years I left with some special 

memories and lasting friendships. Hopefully my unique 

skillset coupled with my energy and enthusiasm will stand 

me in good stead for the future. n
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 Jon Whitney is confident he has left   

 Walsall a much stronger manager



10 IDEAS

PERSONAL BRAND

02

03

04

SPONSORED BY

01
Personal brand is essentially your uniqueness. 

It’s what makes you stand out and what people 

think of and feel when they remember you. It also 

encompasses what you stand for, your principles 

and way of being. Even if you give no thought 

whatsoever to your personal brand, you’ll still 

have one, and it’ll be a picture pieced together 

from what people see and hear of you. Managing 

your brand is about regaining some control over 

that picture, ensuring it is consistent and that it 

is a fair representation of you. 

Evaluating yourself is essential in shaping your 

personal brand vision, but it’s not easy to do on 

your own. Ask trusted colleagues and friends 

what they see as your personal brand and write 

down the words they use to describe you. You may 

be surprised at how differently other people see 

you. Amazon founder Jeff Bezos once said, “Your 

brand is what people say about you whenever 

you’re not in the room.” Finding out what they 

might be saying from people you trust is essential.

Writing a professional biography, or even a 

pretend obituary-of-sorts, can help to crystallise 

your current brand in your mind. Read it through 

to see who you are, what people know you for, 

what they might be less familiar with and how, at 

present, you’d be remembered. Are you satisfied 

with things as they stand or are there areas of 

your image that you’d like to change?

A good starting point is to look at what sets 

you apart from everyone else. Don’t try to be 

something you’re not or copy someone else, take 

a subjective look at yourself and think about what 

you might bring to the fore. In particular, consider 

what you would like your emotional appeal to be.  

In other words, when people think  

of you or deal with you,  

what perceptions and  

emotions do you  

want it to conjure up? 

DEFINING BRAND ASK FOR HELP

WRITE A BIO

WHAT’S YOUR USP?

MY USP?

H  E  L  P
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05

07

09

08

10

As a manager, you’ll spend hours poring over 

replays or working with your analytics team to 

identify where improvements can be made in your 

team’s performance. Rarely, though, do we reflect 

on our own performances, whether they be in 

front of the camera or when addressing a large 

or more intimate audience. To do so is not vanity, 

but an important part of personal development. 

Self-critiquing in a subjective way can help you to 

spot areas of improvement, such as how well you 

engage the audience, and how comfortable and 

confident you appear. What perceptions did your 

audience walk away with?

Personal development often requires an 

investment of time, energy and money, and 

personal brand is no exception. That might mean 

attending a workshop on communication to help 

you speak in an authentic and  

consistent way, or 

paying for someone  

to help you find a  

sartorial style that is 

both fitting to  

your situation and  

true to your  

personal brand.

Before a company develops a new brand it will 

spend time analysing what the target market 

is, what those people want or expect and how 

best to communicate with them. Likewise, when 

developing your personal brand you’ll need to 

consider who your audience is and how they are 

likely to perceive you. It’s likely that your audience 

will be made up of different groups, such as the 

board of directors, your immediate team, and 

your customers or fans, and that each will have 

different expectations and 

perceptions. That doesn’t mean 

you should change your brand 

to suit, but it may mean subtly 

adapting yourself within the 

confines of your identity. 

How you look will affect people’s perception of you, 

as someone who is professional, relaxed, disciplined 

or lazy, but it’s when you open your mouth that such 

views are solidified. Preparation is key, especially 

when addressing a large audience or the media, 

because it reduces the chance of you stumbling 

over your words. Too many pauses and too much 

umming and erring can convey uncertainty, 

confusion and low confidence. Think about possible 

questions and answers in advance, decide which you 

are happy to answer and then try to be yourself. 

None of us is a robot and we respond best to 

people who are authentic and natural in their 

communications. 

Once you have a strong sense of your own 

personal identity, you’ll need to make that your 

brand, which means carrying it through to 

everything you say and do. Nothing weakens a 

brand more than inconsistency, so ensure you 

are true to your identity at all times and don’t 

confuse people by trying different styles of 

behaviour, leadership or looks on for size.

The process of assessing and attempting to 

strengthen your personal brand can, in itself, be 

beneficial. It involves 

thinking about the 

qualities, strengths 

and weaknesses in 

your personality, 

your social skills and 

empathy, and so 

helps to develop your 

emotional awareness 

and intelligence. 

REFLECT AND REVIEW INVEST IN YOURSELF

WHO IS IT FOR? FOCUS ON COMMUNICATION

BE CONSISTENT

EMOTIONAL INTELLIGENCE
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FINISHING 
SCHOOL

FROM ANOTHER SPORT
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As head of the elite Harold Swash putting 

school, Phil Kenyon has helped some of 

the world’s top golfers hone their skills on 

the green. Here, he speaks to Alice Hoey 

about balancing scientific and traditional 

approaches to coaching and why nothing 

beats authentic practice. 

 Chris Wood is just one  

 of Phil Kenyon’s clients



Q: YOU MOVED INTO COACHING AFTER PLAYING 
PROFESSIONAL GOLF. WAS THAT A NATURAL 
TRANSITION? 

 

I actually gained a master’s degree in sports science at 

university before pursuing my ambition of becoming a 

professional golfer. Unsurprisingly, perhaps, I was very 

analytical about my own game. I found, however, that at 

the level I was playing at I wasn’t really earning a great 

deal, so I started doing some coaching here and there as a 

way of supplementing my income. When, after six years of 

playing, I hadn’t reached the standard I wanted to, it was 

a natural progression for me to become a full-time coach 

and try to make headway in that direction.  

I was fortunate in that I had a great mentor in Harold 

Swash, a family friend and a well-known coach, who sadly 

passed away in 2016. He helped me a great deal when I 

was a player, and towards the end of my professional 

career I also helped him at the coaching school, so I was 

always around him and his approaches and theories. I really 

enjoyed the putting side of coaching in particular, so when 

I gave up professional golf it was always my intention to 

try to develop that area.

Q: WAS SPORTS SCIENCE USED MUCH AT THE 
PUTTING SCHOOL AT THE TIME OR IS THAT 
LARGELY YOUR INFLUENCE?   
 

That was something I brought to the table quite early 

on. Harold had developed his coaching methods over 40 

years in the sport and although he had an engineering 

background he didn’t use much technology. I felt that 

many of the principles he used in his coaching warranted 

deeper analysis in order to explain and demonstrate 

them to people, so I helped him to integrate things like 

video capture, 3D analysis and force plate data. That 

really helped to measure and quantify the different 

elements of his coaching. Then, over time, I also 

developed my own approaches and expertise and honed 

my own coaching style. Many of Harold’s principles, 

which I grew up on, are still a part of what I do, but 

I’ve put my own stamp on them and the integration of 

technology was a big part of that.  

Leadership & Management

 Kenyon is part of Tommy  

 Fleetwood’s team 



Q: JUS T HOW BIG A PA RT DOES T HE 
SCIENCE PL AY IN YOUR COACHING ? 
DO YOU SPEND A LOT OF YOUR T IME 
LOOK ING AT CH A RT S A ND F IGURES ?  

 

There has to be a balance. What we’re trying to achieve 

in golf hasn’t changed, nor has the basic physics involved; 

we’re still trying to deliver the club face square to the ball 

and consider the conditions of impact. Many of Harold’s 

principles and approaches are still relevant, but how we go 

about coaching them has evolved. Ultimately, golf is still 

a game, and one where there are many variables involved, 

including some that can’t easily be quantified. There has, 

therefore, to be a balance between playing the game and 

using science to improve your chances of playing it well. 

Part of being a good coach is also deciding when to use 

more analysis and data to get your message across to a 

player and when not to. That will depend on how analytically 

minded the client is and whether you think they have the 

capacity to take on board certain information. It’s down to 

the coach to understand each player and work out to what 

extent it’s appropriate to use such methods.  

Q: YOU ’ V E COACHED SOME OF T HE 
WORL D ’S TOP GOL FERS. CA N I T BE 
A CH A L L ENGE FOR T HEM TO TA K E 
CRI T IC ISM A ND A DV ICE ?  

 

Yes, and the same is true of 10-handicap golfers. It means 

you have to adapt your approach as a coach to ensure you 

get your message across to each individual. If I were to 

generalise, I’d say that the better the player, the greater 

the ownership they have over what they do and the better 

they take new information and advice on board and adapt 

their play. Each pro golfer is essentially the CEO of their 

own company, so they form their own game plan and are 

accountable for that. You present them with information 

and analysis and then it’s a discussion about what they 

might do with that and what the best way to approach it is. 

Of course, there may be occasions when you as a coach 

see things differently to the professional golfer. The 

challenge then is to get your message across to them in 

such a way that they’re more likely to buy into it.  

It can also be tough to get players of an older generation 

to see the benefits of new scientific approaches. That’s 

one reason some coaches don’t work well with certain 

players and also why you can’t help every player you come 

across. Mine is a very individual approach to getting the 

best out of players, so whereas some coaches use a fixed 

model of what they want players to do, which everyone  

has to fit into, I try to understand each player’s patterns 

and behaviour and then mould that so that they perform 

more efficiently; so they become a better version of 

themself. 

Q: HOW MUCH OF GRE AT PU T T ING IS 
DOWN TO T ECHNICA L SK IL L A ND HOW 
MUCH IS DUE TO EMOT ION A L A ND 
PH YSICA L S TAT E ?   

 

If you compare putting to, say, driving a golf ball, it’s 

more of a fine motor skill, so psychological factors 

have more of an impact on physical performance. Your 

mental state affects your central nervous system, 

which then affects your hand-eye coordination and so 

your technique, so it’s more important than in any other 

part of the game. 

I have a specialism in sports psychology, particularly 

motor learning and skills acquisition, so I’m very aware 

of the need to give enough consideration to both the 

physical and non-physical sides of performance.

Q: WHEN I T COMES TO IMPROV ING 
T HE T ECHNICA L S IDE,  IS I T JUS T A 
QUES T ION OF PR AC T IS ING PU T T ING 
OR A RE T HERE OT HER E X ERCISES YOU 
USE TO DE V ELOP T HE CORE SK IL L S ?   

 

There are other tools you can use in practice, but 

by far the best way to improve your performance is 

to practise the skill in the environment that you are 

going to perform in. Practice needs to replicate as 

closely as possible a play scenario, and if you remove 

the context of the skill it’s nowhere near as valuable. If 

you were trying to train someone to run faster, you’d 

need to build muscle strength and that can be done in 

the gym. With putting, there aren’t the same physical 

requirements, so while you could try to develop certain 

skillsets away from the course, you wouldn’t have the 

same variables. Having said that, sometimes I might use 

certain specific interventions during practice in order 

to isolate a particular issue with a player’s technique, 

but essentially it’ll still involve a putter and a ball and 

will reflect the demands of a putt.  

Q: H AS T HE FAC T T H AT YOU ’ V E 
COACHED A L L OV ER T HE WORL D  
BEEN IMPORTA N T TO YOUR   
CA REER ?   

 

I’ve enjoyed the travel, and certainly working at 

different events and tours, in different conditions 

and on different grasses, has made me a better coach. 

Given that professional golfers travel around the 

world and experience these conditions, it’s important 

that I, as a coach, also understand what it’s like to 

play in them. As a whole, though, aside from some little 

differences between tours, golf is a fairly international 

sport. Golfers play at events and in competitions all 

over the world, which tends to knock out many of the 

nuances. 
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Q: WH AT MOT I VAT ES YOU TO SUCCEED 
A ND WH AT DO YOU GE T MOS T PL E ASURE 
FROM ?   
 

It’s always great to see people who you’ve worked with over a 

period of time, and who have invested energy into improving, 

reaching their goals. One particular highlight was watching 

Henrik Stenson, who I’d worked with since 2008, win The Open 

at Troon a few years ago. To see him progress and perform 

so well at that level and achieve a lifetime goal was one of the 

most rewarding things ever for me. As a kid I always loved 

watching The Open and dreamed of playing in it, so to coach 

someone in that tournament was great. Another proud 

moment was the Ryder Cup in 2016, because although we 

didn’t win I was coaching eight of the players at the time. 

One of the things that motivates me most is learning more 

about performance, how people improve and how to help 

them do so. That’s what drives me forward and gives me 

most pleasure. I love having the opportunity to pass on what 

I’ve learned to players so they can improve and perhaps 

reach their goals. 

If there was one downside to my job it’s that I spend so much 

time travelling and with my commitments with players that I 

don’t have as much time as I’d like for professional research 

and development. I try to invest a little time each year on 

this, but I’d like to do more and to expand my knowledge and 

learn about some of the principles and approaches being 

used, not only in golf, but in other sports and areas of elite 

performance. n

“ONE OF THE THINGS 

THAT MOTIVATES ME 

MOST IS LEARNING 

MORE ABOUT 

PERFORMANCE, HOW 

PEOPLE IMPROVE AND 

HOW TO HELP THEM   

DO SO…”
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 refine a golfer’s technique



RAY WILKINS MBE
1956 - 2018

PLAYING CAREER

CLUB

11 CLUBS IN  
4 COUNTRIES

789 MATCHES

59 GOALS

CHELSEA CAPTAIN AGED 18

SCORED IN THE 1983 FA CUP FINAL 
WITH MANCHESTER UNITED

PLAYED OVERSEAS WITH AC MILAN 
AND PARIS ST. GERMAIN  

 

ENGLAND

84 INTERNATIONAL CAPS

3 MAJOR CHAMPIONSHIPS

3 GOALS

 

HONOURS

FA CUP WINNER – 1982/83 
(MANCHESTER UNITED)

SCOTTISH PREMIER DIVISION – 
1988/89 AND 1989/90 (RANGERS)

SCOTTISH LEAGUE CUP – 1988/89

MANAGEMENT CAREER

MANAGER, QUEENS PARK RANGERS (1994-1996)

MANAGER, FULHAM (1997-1998)

ASSISTANT MANAGER TO GIANLUCA VIALLI,  CHELSEA (1998-2000)

ASSISTANT MANAGER, WATFORD (2000-2002)

ASSISTANT MANAGER, MILLWALL (2003-2005)

ASSISTANT MANAGER, ENGLAND U21 (2004-2007)

ASSISTANT/CARETAKER MANAGER, CHELSEA (2008-2010)

ASSISTANT MANAGER, FULHAM (2013-2014) AND ASTON VILLA (2015)

MANAGER, JORDAN, 2015 AFC ASIAN CUP
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RAY WILKINS MBE
1956 - 2018

HIGHLIGHTS

WON PREMIER LEAGUE 
WITH CHELSEA IN 2009/10 
AS ASSISTANT MANAGER 

TO CARLO ANCELOTTI

WON THREE FA CUP 
MEDALS AS ASSISTANT 
MANAGER TO GIANLUCA 

VIALLI, GUUS HIDDINK  
AND CARLO ANCELOTTI

PERSONAL LIFE

IN 1993, RAY WILKINS WAS 
AWARDED AN MBE FOR 

SERVICES TO ASSOCIATION 
FOOTBALL



RICHARD BEVAN
LMA CHIEF EXECUTIVE

“Throughout his career, Ray was known for high levels 
of professionalism and dedication to his craft. As a 
coach, he had a hugely positive impact on the careers 
of his players and coaching peers, as a trusted adviser 
to many and an expert in his field.

In 1993, he was awarded an MBE for services to 
Association Football, but such early recognition for his 
efforts in the game were reaffirmed by the following 
25 years, during which he became an influential and 
respected personality within English football. He was 
also incredibly generous with his time and support of 
all of the team at the LMA.

The former England midfielder began his career with 
Chelsea, making his debut as a 17-year-old in 1973. He 
went on to enjoy an illustrious playing career before 
entering management and coaching.

His two managerial tenures in English football came in 
the 90s. The first was as player-manager of Premier 
League side QPR in 1994, who he led to eighth in the 
league and the FA Cup quarter-finals, and the second 
was at Fulham, who he led to the Division Two play-
offs. 

Having proven himself as a talented coach, Ray 
returned to his boyhood club, Chelsea, as Gianluca 
Vialli’s assistant manager. Vialli left Chelsea and joined 
Watford, but the pair were reunited as Ray once again 
joined the Italian’s coaching staff.

A spell at Millwall followed as assistant manager 
to another former Chelsea colleague, Dennis Wise, 
in 2003. During this time, Ray also joined The FA as 
assistant coach to England U21 manager Peter Taylor.

His long association with Chelsea continued in 2008, 
as he was appointed as a first-team coach to support 
Luiz Felipe Scolari. In the 2009/10 season, Ray was 
part of the Chelsea coaching staff, under Carlo 
Ancelotti, that won the Premier League and FA Cup 
double. In Ancelotti’s autobiography, The Beautiful 
Games of an Ordinary Genius, he said: “Ray is one of 
those select few, always present, noble in spirit, a real 
blue-blood; Chelsea flows in his veins.”

After leaving the club in 2010, Ray became increasingly 
active as a broadcaster and commentator, offering 
his insight and expertise on the game across a number 
of different media platforms.

He returned to coaching in 2013 with Fulham, before 
being appointed as head coach of the Jordan national 
team in September 2014. He led the country into the 
2015 AFC Asian Cup.

In his final coaching role, Ray returned to the Premier 
League as assistant manager to Tim Sherwood at 
Aston Villa.”
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“Ray lived and breathed football 
throughout his life. As a player, he was 
a leader on the pitch and he instilled his 
beliefs and values into his coaching, helping 
a vast number of players understand what 
it meant to win at the highest level.

Ray has been a stalwart of the LMA for 
many years. His energy and love of the 
game were his biggest strengths. As well 
as being a manager in his own right, he 
became one of the most supportive and 
trusted assistant managers in the Premier 
League, providing a sounding board to  
many managers over the past 20 years.”
 HOWARD WILKINSON
 LMA CHAIRMAN

“Ray was a great football man, who was 
well respected and liked by all who knew 
him and he always had a kind word and 
time for people.

He was an impressive football talent and 
had a fantastic career representing 
some of the biggest clubs in the world 
and of course his country, England. As a 
manager, Ray was so popular amongst 
his LMA colleagues and I know that he 
will be missed by us all.”
 SIR ALEX FERGUSON
 LMA BOARD MEMBER

“He was a delightfully charming man. He 
was always very positive, and someone 
who was massively supportive when I 
first broke into the national team.”
 GARY LINEKER

“He loved football, he was 
a connoisseur of the game, 
he was articulate and was a 
leader on and off the pitch.” 
 PETER SHILTON

“Ray was a great ambassador for 
the game, a proud Englishman who 
loved playing for his country.” 
GARETH SOUTHGATE
LMA PRESIDENT AND ENGLAND MANAGER





MAKE IT PERSONAL
Winning requires a team effort, but if you neglect to 

give personal attention to the individuals that make up 

that team you risk demoralising people and damaging 

performance. One of the biggest complaints from 

employees is that they don’t feel appreciated, and 

that doesn’t just mean patting them on the back when 

they’ve done well, it means acknowledging them as 

individuals. Speak to people on a personal level, ask about 

things that are going on in their lives, show empathy 

and understanding, and praise them for their individual 

contributions.

EASE OFF
The more trust and open communication there is between 

you and your team, the more you can step back and allow 

team members to regulate and organise themselves. You 

may even be able to delegate additional responsibilities or 

involve them in decision-making and planning. Once you’ve 

reached that point, your team members will feel more 

valued and respected and will find greater enjoyment in 

their roles, even under pressure.

LEAD BY EXAMPLE 
‘Smile and the whole world smiles with you,’ as the song 

goes. Happiness is to a large degree contagious, so if you 

arrive at work appearing confident and positive about 

the day ahead it’s likely to rub off on your team. Make an 

effort to greet people enthusiastically in the morning, note 

any high points from the last session and make positive 

statements about what you’re going to achieve today.

SEE THE BIGGER PICTURE 
The stronger the feeling of who you are and what you 

stand for the likelier it is that your team members will 

feel positive at work. It’s important to provide regular 

reminders of the organisation’s place in the local 

community and the valuable contribution that members 

of the team can make towards its wider community 

goals. This helps to keep people grounded and gives them 

perspective, so they can feel pride and appreciation 

even when results aren’t going their way.

MOVE THE GOALPOSTS
While most people appreciate some structure and 

predictability when they’re learning and working, 

springing the odd surprise can inject some fun and get 

everyone on their toes. Find ways for them to apply their 

skills and knowledge in a different context, whether 

that means simply trying something completely new in 

training or relocating to a local business for the day. 

Taking the team outside of its comfort zone can be very 

positive. 

BRING BACK THE FUN
Never underestimate the value of time out. Pushing on, 

harder and harder, when you’re up against it isn’t always 

the best strategy, indeed it can be counter-productive, 

leading to resentment and burnout. Treating your team 

to a day or evening out will give them a chance to relax 

and reset psychologically, and will show them that you 

value and empathise with them as people. It is also likely 

to build team cohesion. n

HOW TO

CREATE A POSITIVE WORKPLACE
However talented someone is, they’re unlikely to give you their 

best if they feel bored, miserable or demotivated. Keeping the 

work environment fun and engaging is essential.
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T
he first step is to be self aware, because 

greater awareness allows you to predict 

future challenges and choose a considered 

response, rather than allowing a knee-jerk 

emotional reaction to derail you. 

 

A PRIMITIVE RESPONSE 
We’ve all had experiences that have made our blood boil. 

What led to those situations, what did people say or do, 

and what were the key factors that caused the volcano 

inside to erupt? The volcano is a good analogy to use here, 

because often people express the sensation of a fireball 

rising through their chest.

Anger is a natural response to feeling attacked, deceived, 

frustrated or to a sense of conflict or injustice. In its 

primitive form, it is there as part of our ancient fight 

or flight response, which prepared us for action with a 

sudden burst of energy. 

When you start to feel angry, it’s a signal that one of 

your beliefs, values or standards have been crossed, 

Dealing with frustration, and even at times anger, 

is essential if you’re to have a positive impact as a 

manager and protect your reputation as a professional.

WORDS: JEREMY SNAPE

THROUGH THE  

RED MIST

so although anger and frustration are often seen as 

negative emotions, they can be helpful if you can over-

ride those primitive urges. 

Everyone responds differently during periods of 

anger and frustration. Some people show outward 

demonstrations of aggression, often followed by periods 

of reflection, withdrawal and disconnection. For others, 

the aggression is more inward, which can lead to negative 

self-talk, isolation or, in extreme cases, self-harm. The 

third response is passive aggression, which is where 

you find yourself ignoring people, and being sulky and 

sarcastic rather than outwardly aggressive. 

RED FLAGS 
Whichever your response, anger and frustration can 

affect your mood, health, relationships and performance, 

so understanding the triggers is an essential skill 

for managers who work in high pressure and volatile 

environments. 

It may be that your current beliefs and reactions have 

been shaped by how those around you processed anger 

You  |  Your Team  |  The Game  |  The Industry  |  57





that it will be impossible to overtake the tractor for the 

next mile, so you try to relax and consider your  

approach more rationally. 

Dealing with anger in social situations is the same. If we 

drop back and buy ourselves some time and distance, 

we often find a better solution. The traditional method 

of counting to 10 can be 

effective, as can excusing 

yourself to nip to the 

bathroom or a quiet place 

to calm down, or asking a 

deflecting question to give 

yourself time to prepare a 

considered response. 

Some simple strategies to 

calm your physical reactions 

to anger can also help to 

calm the mind. Try, for 

example, to breathe more slowly and distract yourself 

by finding something interesting around you. Moving to a 

new position in the room or performing some distracting 

action, like squeezing the thumb and forefinger together, 

can also help. 

THINK AHEAD 
While these tactics may save you in the moment, it’s 

worth also considering some longer-term strategies. 

Being able to communicate openly and honestly about 

what we value can prevent frustration from building up 

and spilling over.

Owning your feelings is important too, as when we’re 

feeling angry we tend to blame others. Saying ‘I feel 

frustrated with you because…’ puts you back in control 

and identifies and explains the specific behaviours or 

actions behind your anger. 

In a conflict situation, listening to the other person’s 

reasoning before you pile in is also critical. Anger often 

mounts when you think your way is the only way, so you 

need to hear other perspectives before you can come to a 

truly rational response. 

The way we see people in the approach to a conversation 

is also key. To explain this, imagine going to meeting with 

someone who you’ve been frustrated with and adopting 

these three mindsets: this person is the problem, this 

person has a problem, this person is the solution to my 

problem. How would your approach change? Having the 

ability to reframe situations to question what you’re 

missing or how else you might look at things really helps. 

Finally, the other long-term strategy is to look after your 

wellbeing, because nothing affects your mood like the 

quality of your sleep, food and hydration. n

“THE GAP BETWEEN 

FEELING AND ACTION 

IS CRITICAL TO SELF-

CONTROL...”

and frustration in your early years. For example, if you saw 

lots of conflict and anger in the home or were told never 

to complain or show emotions, it could influence whether 

and how you voice your frustrations and concerns today. 

Maybe there have been incidents in recent years where 

you lashed out at people or where you felt the anger 

rising and you deflected it with 

some humour and moved away. 

Each one of us has a unique 

set of experiences, beliefs and 

triggers that we can learn from 

and use to shape our approach 

to new situations. 

When your mind is racing, an 

awareness of the physical 

symptoms of anger can be 

helpful. These include the heart 

beating faster, feeling hot, 

breathing faster and shallower, the body tensing up, the 

feet tapping and clenching your jaw or fists.

STEP AWAY 
These physical responses offer a chance to identify the 

triggers. The gap between feeling and action is critical to 

self-control. Imagine being late to an event and getting 

stuck behind a tractor on a country lane; the closer you 

get to the back wheels, the higher your heart rate goes 

and the tighter your grip on the steering wheel. 

Now imagine dropping back 20-30 yards. You can see  

5 TIPS 
ANGER IN YOUR TEAM
1.  Be a detective - watch for clues in how  

 people talk to each other

2.  Get to know what makes each team member  

 tick and what makes them flip

3.  Keep scanning for frustration; who is feeling  

 down, isolated or unfairly treated? 

4.  Get people talking about what is making  

 them happy, sad or frustrated, to prevent  

 build up of anger and resentment

5.  When you see a situation boiling up, tackle it  

 straight away and give the individuals  

 the time and space to choose a better  

 option
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LIFE UPDATE
I DON’T HAVE TIME!

HAIR-RAISING

Omega-3s are found in nuts and oily 

fish, but the richest source is krill.

Source: Future You

New research has shown that sleep-wake cycles can be shifted 

by light exposure. Carefully scheduling light-dark exposure and 

making adjustments according to whether someone is a ‘morning’ 

or ‘evening’ person, could reduce the risk of health problems in 

shift workers.

Disruption to the sleep-wake cycle and our internal circadian 

rhythms has been linked to health problems, such as heart 

disease and cancer.

Source: The Journal of Physiology

Sufferers of depression and anxiety 

have been found to have lower 

concentrations of omega-3 fatty 

acids in their blood.

Source: Mindful Chef

2/3 3/4...people often eat ‘badly’ 
because they’re too busy 
to prepare nutritious food

...people skip meals 
entirely for the 
same reason

FEED ME!  

OIL THE COGS

SUPPORTED BY

1/5 2/3
women 
experience 
hair loss 
or reduced 
volume   

men 
experience 
hair loss 
or reduced 
volume   

100 HAIRS 
PER DAY

A healthy head 
may still lose up to

n  Vitamin and mineral deficiencies, especially   
 iron, vitamin B12 and B6, and vitamin D

n  Crash dieting

n  Stress

n  Thyroid imbalances

n  Age

COMMON TRIGGERS OF EXCESSIVE HAIR LOSS INCLUDE:

Source: Vitality

LIGHTER, BRIGHTER

Lifestyle & Wellbeing



GUT FEELING

A FEW TOO MANY

SPONSORED BY

RING THE CHANGESFermented foods contain probiotics, live 
healthy bacteria that are good for the gut. 

n  Kefir (a milk drink)

n  Kombucha (a sweet tea)

n  Kimchi (spicy Chinese cabbage)

n  Sauerkraut 

n  Miso (Japanese paste made from soy beans)

n  Live yoghurts

n  Sourdough bread

Keeping the volume 
down on music

Wearing noise-cancelling 
headphones to reduce 
ambient noise

Having regular 
check-ups

De-stress. Research 
has linked stress and 
hearing problems

GIVE THESE A TRY...

PROTECT YOUR HEARING BY:

Source: The Lancet
Source: Healthspan

Source: Oticon

20% ... of us suffer 
from tinnitus

10-15 alcoholic drinks every 
week can shorten your 
life by 1-2 years

THE PRICE OF PEACE

1/4 1/5

£789.60

...people no 
longer know 
how to relax

...people have sought 
professional help to 
switch off and relax

... price the average 
adult would pay for 
one hour of relaxation
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Health and life insurance 
that gives you a weekly  
cinema ticket just for 
being active.
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1. ALLOW PLENTY OF TIME 

When you rush to catch a plane, you release stress hormones, which lower your 

immune response. This makes you more vulnerable to catching colds and other 

illnesses on board. Give yourself plenty of time to arrive and board at leisure.

2. EAT SMART 
Some fruit, including pineapples and bananas, are particularly good for the 

digestion, as they’re rich in a soluble fibre called pectin. Meanwhile, cutting out 

sugar and refined carbohydrates the day before and during your flight can help you 

to have more lasting energy and so lesson the impact of jet lag when you arrive at 

your destination.

3. KEEP MOVING 
Walking up and down the aisle when possible is important to encourage blood flow 

to the legs, as is doing simple exercises in your seat, such as toe taps, making circles 

with your ankles in both directions, and pointing and flexing your feet. For the upper 

body, meanwhile, try gentle circular head movements to keep the joints loose and 

release tension up and down the spine. Once off the plane, take the opportunity to 

stretch out your cramped muscles before attempting to pick up any heavy bags.

4. CALM YOUR NERVES 
If you struggle with anxiety when flying, positive visualisation may help. Picture 

yourself relaxing with a great book, enjoying the view or being absorbed in a film as 

you take off and imagine yourself arriving at your destination feeling excited and 

positive. Visualisation techniques such as these may actually change the way you 

feel about the experience of flying. 

5. TUCK AWAY YOUR TECH 
Studies show that people who are heavy users of technology are more likely to 

experience anxiety and depression. For a healthy flight, make the most of being 

disconnected for a while, stash away your phone or tablet and spend some time 

doing relaxation exercises instead. For example, imagine each muscle group relaxing 

in turn, starting with the feet and toes and moving up through the body to finish on 

the facial muscles.

6. DRINK UP 
Drink water or weak milky tea and coffee to avoid dehydration, and avoid consuming 

more than 150ml of fruit juice on board, as it’s high in sugar and low in fibre. Be 

wary of alcohol, as it can disrupt sleep, and fizzy drinks, which can leave you feeling 

bloated and uncomfortable when the pressure drops.

For more articles on health, nutrition and how to relax, visit magazine.vitality.co.uk

6 TIPS FOR A  
HEALTHIER FLIGHT

http://magazine.vitality.co.uk/
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F I T  F O R  L I F E
Taking regular exercise can mean you’re between 20 and 40 per cent less likely 

to succumb to a lifestyle-related disease, such as heart disease, some cancers, 
diabetes and obesity, prematurely. Other ailments, including premature dementia,  
joint and bone degeneration, sexual dysfunction and respiratory illness, have also 

been linked to lack of exercise, so as a way to stave off illness and early ageing 
it’s something of a no-brainer. 

Making any sustainable commitment, especially one that requires time and 
physical effort, needs careful consideration though, and ensuring your exercise 

plan is right for you is essential. Here’s Dr Dorian Dugmore’s six-step guide...

Lifestyle & Wellbeing
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S I X - S T E P  G U I D E  T O  E S T A B L I S H I N G  A N  

A N  E X E R C I S E  P L A N

T A K E  A D V A N T A G E  O F  T H E  L M A ’ S  O R  Y O U R  E M P L O Y E R ’ S  W E L L N E S S  P R O G R A M M E  T O  G E T  Y O U R  K E Y 
L I F E S T Y L E  M A R K E R S  C H E C K E D  O U T  A N D  E N S U R E  Y O U ’ R E  F I T  T O  E M B A R K  O N  A N  E X E R C I S E  R E G I M E

STEP 1.  
SCHEDULE TIME  
FOR EXERCISE

If you don’t plan time into your diary 

for regular exercise – ideally 3-5 

hours each week – the chances are 

something else will get in the way 

and it simply won’t happen. Make 

appointments with yourself in your 

diary to exercise and keep them. 

To stick to an exercise programme 

over the long term, and so reap the 

benefits, means commitment, so 

prioritise it in your schedule and 

don’t allow it to get bumped down 

your to-do list.

STEP 3.  
GET AN ACCURATE 
ASSESSMENT

It’s a good idea to get your key 

lifestyle risk markers measured, 

with blood pressure, blood fats 

and blood sugars being the key 

numbers you should know. If you 

have a strong family history of 

heart disease, cancer or diabetes 

or you have any symptoms, including 

chest discomfort, tightness or 

blood in your sputum, urine or 

stools, then you should be checked 

before embarking on any exercise 

programme. Visit 

your GP for a 

wellbeing check, 

particularly if  

you are over 40 

years of age.

STEP 4.  
FIND SOMETHING  
YOU ENJOY

Once you have been cleared to 

exercise, choose an activity that 

you enjoy, whether that’s walking, 

running, cycling, swimming, a 

gym workout, or involvement in a 

sport. If you like doing it, you’re 

far more likely to stick with it 

over time. 

STEP 5.  
DON’T JUST FOCUS ON 
CARDIOVASCULAR EXERCISE

Add some local muscular strength training 

to each workout, especially if you’re 

beyond the age of 35, as your muscle mass 

can decline by around 1% each year. To 

protect the integrity of your bones, joints 

and muscles, train with light-to-moderate 

weights (10-12 reps each) or use your own 

body weight in exercises such as sit ups, 

push ups, burpees or any other exercise 

that overloads your muscles beyond 

normal daily living. Each 

workout should comprise 

two-thirds cardio and 

one-third resistance 

training.

STEP 2.  
WRITE A PERSONALISED 
EXERCISE MISSION STATEMENT

I have done this with many top executives 

and football managers, as it adds focus 

to the goal of exercising regularly. The 

statement should be concise, focused 

and brutally honest. 

EXAMPLE: 

“I commit to exercising a minimum of three hours 

per week and have made this a priority by making 

appointments in my diary. I accept there may 

be roadblocks at times, which may occasionally 

prevent this, but I will honour the obligation I 

have made. This is aimed at protecting my health 

and wellbeing, for myself, but also for those that 

matter most in my life.”

STEP 6.  
DON’T TRAIN TOO  
HARD TOO SOON

This is especially important if 

you haven’t exercised for three 

months or longer. Begin gradually 

and remember the adage, “get in 

condition to train, don’t train to get 

a condition”. Ignore this and injury 

beckons. It generally takes four-to-

six weeks to acclimatise to a new 

level of training and this applies not 

just to professional 

athletes, but to 

anyone who wants 

to make exercise a  

part of their  

healthy daily life.
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THE ESSENTIALS

On the beat
health.nokia.com/uk/en/ 

If you’re looking to keep a constant check on your 

heart rate, however, the Steel HR from Nokia might 

be an option. The display enables you to monitor 

your heart rate throughout the day, and provides an 

average rate for the day and overnight. It can last 

for 25 days without needing a recharge and the heart 

rate, activity and sleep data automatically sync with 

the free app. Better still, with its sleek design it’s one 

of the most discreet trackers around.  

Unstoppable
powerwatch.com 

The PowerWatch offers everything you would 

expect from a wearable tracker, but is the first 

device of its kind to be powered by the body itself, 

meaning it never needs to be charged. Its design 

is stylish but rugged, with an aircraft-grade 

aluminium body that’s water resistant up to 50 

meters. The watch wirelessly syncs with your 

smartphone, automatically adjusts to the current 

time zone and tracks your steps, calories and sleep.

01
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A new way to listen 
plantronics.com/gb/en/ 

Whereas most brands are coming up with new ways to wrap earphones 

around your head, Plantronics have taken a different approach with 

this new style. The Voyager 6200 is aimed not at avid runners, but at 

professionals who are constantly on the phone and want comfortable, 

noise cancelling earbuds always to hand. As the set is worn around 

the neck, you can easily drop one or both earbuds to be more aware of 

what’s going on around you, and the band vibrates gently when there’s 

an incoming call. It features Bluetooth wireless connectivity with up to 

eight devices, a boomless design with comfort-fit earbuds, active noise 

cancellation (ANC), and up to 16 hours’ listening time. 

03

A cut above
mcculloch.com/uk

With summer almost upon us, gardens up and 

down the land are beginning to hum with the 

sound of mowing. For those who don’t find 

cutting grass therapeutic, however, there 

are McCulloch’s cordless robotic lawnmowers. 

They are lightweight and quiet, and can trim 

the grass day or night, rain or shine, in an area 

up to 600m2 or 1000m2, depending on   

the model.

Cutting heights and timings can be 

personalised, they’re easy to set up, emit 

no fumes and are fitted with an anti-theft 

system, should the neighbours get jealous.

05

In the buff
buffwear.co.uk

This hat is as lightweight as it looks, but it’s 

surprisingly warm. Like the other hats and neck 

warmers in the Buff sports range, it’s made from 

a material with high thermal insulation properties, 

and excellent breathability and moisture control. 

Unlike a woollen beanie, it can easily be stuffed into 

a pocket, perfect for when the English weather 

takes an unexpected turn. 

04
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DISTINCTIVE
LUXURY

At the Royal Garden Hotel we want you to feel at home from the 
moment you walk through our doors. 

Located in Kensington, only a stone’s throw from some 
of London’s most famous museums and beautiful parks, 

the Royal Garden Hotel is perfectly placed for your next visit.

Enjoy exquisite food in one of our restaurants;
Min Jiang, the most authentic Chinese restaurant in London or 

Park Terrace which serves seasonal European cuisine, 
using the finest ingredients from local suppliers.

We look forward to welcoming you. 

2-24 KENSINGTON HIGH STREET LONDON W8 4PT 
TEL +44 (0)20 7937 8000  FAX +44 (0)20 7361 1991

WWW.ROYALGARDENHOTEL.CO.UK
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PGA TIPS

The goal is to remove a shallow strip of sand about 12 

inches in length, which will start in the exact centre 

of the stance and end near a point opposite the left 

toe, says Simon Wordsworth, chief executive of the 

Aspiration Group, fellow of the PGA and an R&A- 

qualified referee.

The ball will be perched on this strip of sand, some 

three inches ahead of the entry point. A good bunker 

shot never gets the club face near to hitting the ball – 

this is probably one of the main reasons you will find a 

professional saying it is the easiest shot in golf. The set 

up has to ensure a slight downward strike that enters 

the sand in exactly the same position each stroke, but 

also a shallow depth to the stroke to ensure the club 

can travel smoothly through the sand.

WORKING FROM THE FLOOR  
UPWARD, SET UP WITH:

n A stance that is full shoulder width

n Greater knee bend than for a normal chip

n 60% of weight on left side

n Hands opposite the inside of the left thigh

n Club face aiming to the right of the target

n Knees, feet and shoulders aiming left of the target

THE ART OF THE BUNKER SHOT
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Our lifestyle wines, have been hand crafted to ensure Sumaridge

red, rosé and white blends can be enjoyed every day.

Earthly expression portrayed to heavenly effect.

Sumaridge Estate Wines
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Specialising in Iceland, Norway, Greenland, Finland, Denmark and Sweden, the company can tailor small 

trips, find lesser-known and off-the-beaten-track activities and owns its own five-bedroom lodge 

in the Icelandic wilderness, not to mention a fleet of luxury vehicles. Here, fresh from their Icelandic 

adventure, the Limelight team shares its highlights and top tips.

TAKE A SNOWMOBILE  
A snowmobile tour to the top of the Eyjafjallajökull glacier is perfect for anyone looking for a fun way 

to explore the wilderness and take in the breathtaking views over south Iceland. The tour starts at 

the main base with a short safety briefing and kitting out in special clothing and helmets. Then, the 

snowmobile takes you to the top of the volcano, now infamous for the mayhem caused by its ash. 

Everything you need for a safe and comfortable ride is provided and driving the snowmobile is easy 

– you either step on the accelerator or the brakes. You won’t need too many layers as the seats are 

heated.

REYNISFJARA BLACK LAVA BEACH  
This black pebble beach features an amazing cliff of basalt columns, called Hálsanef, which resembles 

a rocky step pyramid. Clearly visible out at sea, meanwhile, are the spectacularly shaped basalt sea 

stacks, Reynisdrangar. According to folklore, two trolls attempted to drag a ship to land, but were 

turned to stone as daylight broke, turning them into the Reynisdrangar stacks.

THE BLUE LAGOON 
The blue colour of this famous lagoon comes from the reflection of silica in sunlight. During summer, 

there may also be a hint of green in the water as a result of algae, which multiplies quickly when 

exposed to direct sunlight. The water is, however, actually white, and appears like milk if you pour it 

into a transparent cup. Bring a waterproof cover for your phone, as you’ll want to take pictures. It’s 

also worth considering taking advantage of the luxury package, as it includes access to exclusive 

lounges and private changing rooms. n

To find out more about these or other destinations, email escape@limelightescapes, call 020 3405 7771
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While the team at bespoke travel specialist 

Limelight Escapes is well versed in organising 

unforgettable trips to the Caribbean, Europe, 

the US and Dubai, when it wanted to go to 

Iceland it turned to partner Nordic Luxury. 

ICE SPY





While Thomas Lyte is renowned for 

crafting many of the most iconic 

trophies in English football, the firm 

also has a growing reputation and 

market around the world.

Specialising in leather accessories and silverware, Thomas 

Lyte are Royal Warrant Holders, as Goldsmiths and 

Silversmiths to Her Majesty the Queen. It is famous for 

delivering iconic trophies such as The FA Cup, the Women’s 

FA Cup, the Community Shield, and all of the Sky Bet 

Championship, League 1 and 2 trophies, as well as more recent 

additions, such as The Sir Alex Ferguson Trophy for the LMA 

Manager of the Year Award. 

In other sports, meanwhile, they have designed and made the 

Six Nations Trophy and European Champions Cup in Rugby, the 

ATP World Series and World No1 in tennis, and have restored 

the Webb Ellis Rugby World Cup, the Davis Cup and Fed Cups 

in tennis.  

But, as football increases in popularity and stature in Asia 

and the Americas, the firm’s global client base is also growing. 

In April alone, major new trophies for both the Asian Football 

Confederation (AFC) and the Confederation of North, Central 

American and Caribbean Association Football (CONCACAF) left 

the firm’s London workshop. 

The AFC Asian Cup, revolutionary in design and crafted from 

15kg of hallmarked sterling silver bullion, was unveiled in Dubai 

by the AFC president, Shaikh Salman bin Ebrahim al Khalifa, 

at the Burj Khalifa at the beginning of May. A team of 12 

craftsmen spent over 400 hours creating the unique trophy, 

including an incredible 230 hours hammering by hand to 

create the organic shape from flat sheets of sterling silver. 

The AFC also commissioned both the Women’s Asian Cup, a 

unique creation at an important time for the women’s game 

as it expands throughout Asia, and the Men’s and Women’s 

Player of the Year award. This is the most sought-after 

award in Asian football, with a glittering open skeleton frame 

showcasing an open-aired globe centrepiece. 

Meanwhile, CONCACAF commissioned Thomas Lyte to 

produce their Champions League trophy, the region’s 

premier competition for football clubs. Plated in silver and 

24 carat gold, the trophy has the CONCACAF Unity symbol, 

while each of the 41 CONCACAF member associations is 

represented by a diamond. 

This follows on from the Copa America Centenario Trophy, 

commissioned by both CONCACAF and the South American 

Football Confederation, CONMEBOL. 

It is the kind of originality and attention to detail 

demonstrated in these unique commissions, together with 

the pride and time put in by Thomas Lyte’s craftspeople, 

that has created such a global reputation and market for 

its work.

As the interest surges in the new worlds of football, so 

too will the competition to possess the most original and 

stand-out trophies, and Thomas Lyte will no doubt continue 

to innovate and come up with outstanding designs and 

unparalleled craftsmanship. n

CUP OF PLENTY
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A 
fledgling career in the game was almost 

curtailed as a schoolboy following unsuccessful 

trials with Coventry City and Doncaster 

Rovers. Concerns over his physique forced him 

to continue as an amateur, while working at 

Peglers Brass Works in Yorkshire. 

However, it didn’t take long for his grit and determination to 

shine through and a chance encounter with a scout during a 

match led to Scunthorpe United taking the wise decision to 

offer Keegan an apprenticeship at the age of 16.

He soon made his debut for Scunthorpe as a 17 year old, 

before establishing himself as a young star in the making 

over the course of the next two seasons. Despite interest 

from a number of clubs, it was Bill Shankly’s Liverpool who 

secured the services of Keegan at the age of 20 and it 

was on Merseyside where Keegan shot to prominence and 

became one of Europe’s best players, winning seven major 

titles and established himself in the England national team.

A move to Germany with Hamburg SV came in 1977 and his 

stock rose considerably over the next two years, as his 

performances on the continent led to consecutive Ballon 

d’Or awards in 1978 and 1979. He left Germany in 1980 to 

return to English shores with Southampton, but left behind 

an impressive legacy, including the 1978/79 Bundesliga 

championship and a European Cup runner’s up medal.

His form continued under Lawrie McMenemy at 

Southampton and he proudly continued to wear the 

captain’s armband for England until his retirement from 

international football following the 1982 World Cup. Keegan 

was awarded an OBE for Services to Association Football 

on the back of 63 caps and 21 goals for his country and his 

exploits domestically and overseas.

A move to Newcastle soon followed, where he developed a 

special bond with the Geordie faithful, a relationship that 

would continue into his coaching career and see him achieve 

his iconic status at St. James’ Park. Following a successful 

promotion campaign alongside other Newcastle heroes such 

as Peter Beardsley, Chris Waddle and Terry McDermott, 

he retired from playing in 1984, as one of England’s most 

revered talents of his generation.

A brief spell away from the game, bar occasional 

TV punditry, ceased in 1992, as Keegan returned to 

professional football as manager of Newcastle United, 

inheriting a team trailing in the second tier. They stormed 

to promotion in 1993, after his first full season, and were 

third in the Premiership a year later, qualifying for Europe 

for the first time since the 1970s.

In 1995/96, Keegan’s cavalier outfit had a 12-point lead 

in the title race at one stage before finishing second to 

Manchester United. Following the disappointment of 

missing out on the Premier League, Keegan broke the world 

record to sign Alan Shearer from Blackburn Rovers and 

bring the league’s top scorer back to his boyhood club.

Keegan left Newcastle in January 1997 with his team 

challenging for the title. A fellow Liverpool folk hero, Kenny 

Dalglish, took the reins and Newcastle once again achieved 

second place.

Instant promotion with Fulham, newly under the ownership 

of Mohamed Al-Fayed, came in his second managerial 

appointment – before Kevin was appointed England 

manager for a brief but typically colourful spell.

Keegan’s charisma and insistence on attacking play then 

cast its spell on Manchester City, who had just been 

relegated when he took control in 2001. City stormed to the 

championship of the then Division One, amassing 108 goals 

and 99 points in the process.

City qualified for the UEFA Cup under Keegan, who left in 

2005, returning to Newcastle for a fleeting second stint as 

manager in 2008.

It has been a romantic journey for a man born on Valentine’s 

Day in 1951. His career as a player and a manager has taken 

him to the very top of the game, experiencing the euphoria 

of success as well as near misses. Throughout it all, Keegan 

has proven himself to be a serial winner and entertainer. n

KEVIN KEEGAN OBE H A L L  O F  F A M E
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Kevin Keegan gained iconic status as a football player, but his 

hunger for success also made him an inspirational manager.

WORDS: MARK FARTHING



WHO, WHAT, WHEN?

Pitch side

Now that the 2017/18 season has drawn to a close, there are 

countless questions we can ask about what happened and why. This 

month, STATS and the LMA are teaming up to answer some of them.
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For more information about STATS advanced analytics, contact Paul Hunt at paul.hunt@stats.com

L
ooking back over the season, certain highlights 

stand out, such as Rúben Neves silencing the 

critics to help Wolverhampton Wanderers win 

the Championship title. Do they have the form to 

remain in the Premier League next season?

We also saw Wigan Athletic ascending English football, 

winning League One with a record-setting +60 goal 

difference, and Manchester City taking the top Premier 

League title in style, as the first top-flight club to reach 

100 points in a season. Liverpool, too, were in the spotlight, 

battling giants to make it to the Champions League final.

But how did all this come to be? As the season progressed, 

the LMA Technical Panel – made up of eight current 

and former managers, including LMA chairman Howard 

Wilkinson – posed a number of questions to the STATS UK 

team. We are now responding with in-depth answers, using 

both written content and engaging visuals from the STATS 

football research team.

Wilkinson and STATS’ vice president of artificial 

intelligence, Patrick Lucey, are overseeing the first edition 

of the report, and each will contribute introductory pieces 

of their own before the STATS team takes a deeper dive 

into 2017/18. 

Faced with the questions of the expert panel, we are 

letting the data do the work. Rather than attempt to come 

to definitive conclusions about the nature of football, as 

the STATS AI team would do, the aim here is to use the 

season’s data to make some objective sense of what took 

place in order to fuel a more informed discussion about 

what was witnessed.

STATS will assess the stylistic differences or similarities 

between the tiers of English football to hone in on 

whether, for example, Neves really was dealing with 

a more punishing division, or whether certain styles 

transcend divisions.

How important, also, were 50/50 duels, and were the 

teams that won the majority of these actually winning 

more matches? How were teams attempting to protect 

their leads, and what did early 1-0 advantages mean in 

terms of being the next to concede a goal?

How might a given player be better suited for a 

substitute role rather than starting XI inclusion? 

How can data help answer questions of player profiling 

for clubs considering making moves on players at other 

clubs and, likely, other systems?

Because we’re using one season of data, it’s important 

to remember that this is a study in one moment in time of 

English football, not a study into the sport over the years. 

But it’s one season that produced plenty of interesting 

results and raised many stimulating questions.

Stay tuned for more information on the report’s 

publication as the LMA and STATS use data to assess an 

English football season with a level of detail that’s never 

been seen before. n

mailto:paul.hunt@stats.com
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A NUMBERS 
GAME

Data analyst Bill Gerrard has 

worked for the legendary Billy 

Beane and was part of the 

backroom staff that transformed 

the performance of rugby union 

side Saracens between 2010 

and 2015. Here, he talks to Alice 

Hoey about the development 

of analytics in sport and the 

potential yet to be tapped.

Q: HOW HAS THE NATURE OF YOUR WORK 
CHANGED SINCE YOU FIRST GOT INVOLVED 
WITH SPORT BACK IN THE MID-90S?  
 

Initially, my work was aimed at informing and assessing 

decisions around player valuations and back then we didn’t 

have a huge amount of information to go on. We’d use 

fairly basic metrics, such as appearances and scoring 

rates, and the size and divisional status of the clubs 

involved in a particular transfer. The interest in data 

analysis was largely coming from club boards and financial 

institutions rather than the coaching and performance 

staff.

However, as organisations like Opta Sports and Prozone 

started to emerge in the late 90s, providing more detailed 

data on what was going on during games, it became 

possible to analyse that and use it to inform coaches on 

how players and teams were performing. 

I took my coaching badges at Bolton Wanderers, and while 

I was there I did some analysis for Sam Allardyce, who 

was manager at the time. I later worked as a technical 

consultant for Billy Beane at Oakland Athletics, and at a 

Major League Soccer club that the Oakland A’s ownership 
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group had bought. When that finished, although there 

were many UK football clubs that showed an interest in my 

work, it was actually a rugby union club, Saracens, that I 

ended up at. The club had a very evidence-based approach 

to player development and I worked directly with the 

coaches looking for ways to use the data they’d collated to 

help inform coaching decisions on everything from player 

recruitment and team selection to opposition analysis, 

tactics and training.

Unusually, at Saracens, as well as the detailed external 

data I was getting - number of passes made, who made 

and received each pass and where it went, number of 

tackles, etc - I also had the internal insight of the coaches, 

who would evaluate things in a way that you couldn’t get 

from raw data. These were things that were specific 

to the way that Saracens played, so they’d be able to 

provide me with information on all the key decisions that 

the players had made during a game and whether those 

decisions fitted with the team’s game plan. They’d be able 

to tell if a player had positioned themselves correctly in 

the defensive line or had got too close to the next player 

in the line and hadn’t left a big enough gap. Data analysis in 

rugby union generally has grown in recent years and that’s 

at least in part because of the example Saracens set in 

using data to transform themselves. There’s nothing as 

persuasive as success in sport. 

After five years at Saracens I moved to the Dutch football 

club AZ Alkmaar, where for the last four years I’ve been 

helping to develop a reporting system and the use of data 

within the first team. Around a year ago, they appointed a 

new assistant coach who is very analytical and keen for me 

to work more closely with him as a coach in the same way 

that I did at Saracens.

Q: FROM YOUR EXPERIENCE, HOW DOES THE 
USE OF DATA IN FOOTBALL COMPARE TO OTHER 
SPORTS?  
 

Having worked in rugby union, rugby league and other 

sports such as British cycling, I’d say that data analysis is 

less developed in football, but that this is largely because 

of the sheer complexity of the game. Football is very 

messy compared to, say, rugby union. There, coaches 

and analysts can, for example, easily agree on what 

constitutes the start and end of a possession, whereas in 

football it’s not so clear cut. Is a team in possession when 

one player has touched the ball or when they’ve controlled 

the ball or completed a pass? I’ve heard it said that 

football is more like ping pong in terms of the turnover of 

possession. 

Once you get an appreciation of the complex nature 

of football and how that is reflected in the data it’s 

unsurprising that there has been less headway in the use 

of analytics than in some other sports. I believe we will 

find more useful ways of using data in football, but it’ll take 

more time and there’s a long road to travel.

One of the biggest challenges that remains today is 

translating the detailed data that we get in football into 

something that coaches and performance directors 

can understand, use and act upon. Finding something 

meaningful in the numbers that will help to inform the 

decisions of the coaches is tough, but it’s a challenge I enjoy. 

The fact that I’ve done my coaching qualifications is a real 

advantage, as it means I have some understanding of the 

role of the coaches and the challenges they face. I’m well 

positioned to produce data that will be useful to them and 

reports that are clear and helpful. 

Q: WHAT DO YOU CONSIDER THE MOST EXCITING 
STEP FORWARD IN TERMS OF THE USE OF 
ANALYTICS IN SPORT IN RECENT YEARS?  
 

Moneyball really made people sit up and take notice of the 

possibilities of using data to help player recruitment in 

sport and, to date, it has had the biggest impact in terms of 

the use of tactical data. There are some exciting leading-

edge developments going on at the moment in Major League 

Baseball in merging this kind of data analysis with the 

information produced by scouting reports, and looking 

at how to use data analysis in player development rather 

than just player recruitment. I think that’s one of the next 

frontiers in this field.

The other really important development, and an area in 

which football is lagging behind, is the use of GPS tracking 

during games. For the last few years, rugby union players 

have worn GPS monitors, sewn into their shirts, to give 

performance staff the ability to track their location on the 

pitch. The potential to use this data not just in analysing 

physical performance but also in tactical analysis is very 

exciting. We’ve already seen this in basketball, albeit on a 

smaller playing area, and there are clearly opportunities to 

apply it in other sports. 

Sports like basketball, football and rugby are all what I call 

invasion/territorial sports, because they’re all about trying 

to get into enemy-defended territory by coordinating your 

players tactically. They also share many of the same issues 

around player development, so there are many parallels and 

crossovers.

It’s interesting to see how use of data analysis is gradually 

becoming a more important part of the knowledge of 

coaches and managers coming through. This generation 

became familiar with the use of data as players and 

it will certainly become a bigger part of coaching and 

management training. I remember when I did my coaching 

badges there was pretty limited content on performance 

analysis, just as there was comparatively little on sports 

psychology – both fields are relatively new, but growing. n
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Burnley’s Sean Dyche was  

among those to share experience 

and advice with the next 

generation of coaches at the 

2017/18 Premier League Youth 

Development Conference.

More than 500 coaches from all 92 clubs in the Premier 

League and EFL gathered at the two-day event, held at 

Wolverhampton Wanderers’ Molineux Stadium and West 

Bromwich Albion’s The Hawthorns. The event provided 

an opportunity for academy coaches to share their ideas 

and best practice around producing more and better 

home-grown players. They also heard from experienced 

managers, such as Sean Dyche, fresh from leading Burnley 

to an unprecedented seventh place in the Premier League 

and a first European campaign for over 50 years.

“It’s good to have an open mind,” he says. “You’re constantly 

adapting and learning, and the more you can pick up off 

others the better.”

WATCHING AND LEARNING 
Coaches from Wolves and West Brom were among those 

to share their ideas during breakout sessions. James Shan, 

professional development phase coach at West Brom, 

demonstrated to his peers a ‘matchday minus one’ session, 

designed to prepare his squad for an upcoming fixture. 

“It’s really important when you’re working six-day 

weeks and long hours to step outside of your usual 

environment and see what’s going on elsewhere,” he 

says. “If you have a growth mindset and you’re a coach 

who wants to better yourself, then when you find new, 

innovative ways to improve your players, you jump at it.”

Scott Sellars, Wolves’ Premier League 2 coach, was 

also proud to demonstrate his methods and share the 

work of the club. There has been much focus on how 

an influx of talent helped Wolves achieve the 2017/18 

Championship title, but academy graduates such as 

18-year-old Morgan Gibbs-White also played their part, 

thanks to Sellars’ input.

“The great coaches I’ve worked with have all shown me 

something I haven’t seen before,” he says. “Hopefully, 

one or two people will have the opportunity to do that 

during this conference.”

BEYOND FOOTBALL 
For Neil Saunders, head of youth at the Premier League, 

the main aim of the academies is to develop more and 

better home-grown players, but his department’s core 

work is in developing and educating young people. That 

can mean going beyond the football world, he says. 

“It’s really important that we learn from everywhere 

that we can, and we’re keen to look into lots of 

different areas,” he says. “Yes, we share best practice 

within football, but we’re also looking outside to 

business, other sports and education, and we’re using 

this to help us meet the highest standards in all  

areas.” n

SHARED PASSION 
AND PURPOSE
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For more information, visit www.ucfb.com/lma

CREATING FUTURE LEADERS

Third-year students, with ambitions to work across the 

sporting spectrum, were invited to attend a number of 

inspirational talks and workshops from some of the leading 

names in the game. 

LMA chief executive Richard Bevan, newly appointed 

England coach Casey Stoney, BT Sport’s Rachel Brown-

Finnis and The National League’s Michael Tattersall opened 

proceedings, giving students an incredible insight into the 

various facets of the football industry, from how the game 

is covered in the media to the growth of the women’s game.

Stoney, who recently hung up her boots to join Phil Neville’s 

coaching staff, said, “These sorts of events are brilliant. 

There were four very different people on the panel, with 

very different backgrounds, all sharing advice and key 

messages, and I hope the students took something away 

from it.”

Headlining the day was former Scotland boss Gordon 

Strachan, who gave students an insight into his stellar 

career and drove home the importance of hard work in 

achieving success in professional sport. With a room full 

of soon-to-be graduates keen to start their careers in 

football, Strachan’s message certainly resonated: “Football 

is the greatest business in the world.”

The day concluded with an inspirational session with 

Leicester City finance director Simon Capper, who ran 

students through the Foxes’ unforgettable Premier 

League triumph, and former Manchester United assistant 

Mike Phelan, who treated students to a coaching 

masterclass.

UCFB chairman Brendan Flood emphasised to 

students the value of events such as this. “We pride 

ourselves on offering students the best possible 

opportunities to leave UCFB with the skills and 

knowledge they need to succeed in their chosen 

careers, and conferences like this do just that,” he 

says. “Partnering with the likes of The FA and the 

LMA enables us to provide students with an unrivalled 

education and every chance of success. 

“Our unique educational model places UCFB at the front 

of sports education, and we will continue to drive 

innovation and opportunities for our students and for 

the future of football and the sports industry as a 

whole.” n

 

UCFB is a world first in higher education, offering 

university degrees in the football industry. UCFB 

provides an exceptional environment to live and 

learn in, with state-of-the-art facilities in two 

inspirational campuses, in London and Manchester, 

with the iconic Wembley and Etihad stadiums at  

their heart. 

At UCFB, students have access to a number of unique initiatives on top 

of their degrees, such as the recent UCFB Future Leaders in Football 

and Sport Conference at St. George’s Park.
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SAMI’S STORY

It’s horrible to think about it now. For six days, we were 

on a boat from Egypt. Water was getting into the boat 

and there were 600 people onboard, including women and 

children, with no drinking water or food; people were dying.

The ship was heading for Italy and it was supposed to take 

a week, but after six days a ship from France or Italy - I’m 

not sure where - came and saved us.

Before that, I was living a very happy life in Sudan. I was 

born in the Darfur region and grew up in Nyala, where I 

played football with my friends every day and for U17 and 

U19 teams.

However, due to the war and the crisis in Darfur, for a long 

time I didn’t know whether I’d be able to play football again. 

As a black African tribe, my people were discriminated 

against by the government. I was arrested, imprisoned, 

beaten and my life threatened, simply because I was seen 

as being against the government.

There was no way I could stay, so I needed to leave my home 

and my country. I left Nyala after my father contacted one 

of his friends in the capital, Khartoum, and he took me to 

a place called Port Sudan, which is close to Egypt. From 

there, he arranged for me to go to Egypt to take a boat.

After being rescued, we ended up in Italy, then I travelled 

to France and stayed in Calais, sleeping on the streets 

and eating food from charities until an opportunity came 

to get to the UK by lorry.

I’ve been in Preston for over two years now and it feels 

great to be able to play football in this new environment. 

I’m so grateful to everyone involved with the Sir Tom 

Finney Soccer Centre.

Of course, I still miss my home and my friends in Sudan – I 

wish I played with them – but at the UCLAN Sports Arena 

we have everything we need. Away from football, I work 

with the British Red Cross as a volunteer and I help to 

translate for people, from Arabic to English. 

Now I’ve finished my English course, I’m doing an access 

to science course at Preston College and I’ve applied 

to university this year to study oil and gas safety 

engineering. What’s more, I already have an offer from 

UCLAN to study next year. n

The first of 167 FA Grassroots Hubs across England, the University of 

Central Lancashire’s (UCLAN) Sir Tom Finney Preston Soccer Centre 

has run weekly football sessions for local refugees since October 2017, 

helping them settle into the community and meet others with similar 

experiences. Sami Hary arrived as a refugee from Sudan. Here, he 

explains how football has helped change his life in England. 
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St. George’s Park was selected as 

a host venue for the U17 European 

Championship group matches 

in May, alongside Burton Albion, 

Chesterfield, Rotherham United, 

Walsall and Loughborough University. 

Over 55,000 fans enjoyed the matches across the Midlands 

and South Yorkshire. The national football centre helped 

kick off the finals with a double-header, the first of six 

sell-out fixtures held at the venue. England’s Group A 

counterparts, Italy, saw off Switzerland, while Sweden 

defeated Slovenia in Group B, cheered on by a capacity 

crowd at the Sir Bobby Charlton Pitch.

The Young Lions took a close interest in the action on Bank 

Holiday Monday, as the Swiss beat Israel 3-0. Martin O’Neill 

and assistant Roy Keane were keen spectators as the 

Republic of Ireland recorded a crucial win over Denmark 

before returning to watch them achieve consecutive 

victories against Bosnia and Herzegovina, sealing their 

place in the knockout stages. In between these two 

games, Italy’s 2-0 victory over Israel ensured they 

topped England’s group. 

There was a real buzz around the national football 

centre, which served as a central hub for a number of 

competing teams, including Steve Cooper’s England. 

Seven of the 16 teams stayed and trained on site 

during the group stages and all teams who successfully 

reached the knockout stages resided at St. George’s 

Park. 

To cap off a fine team effort from operations staff, 

many of those involved in making the St. George’s Park 

matches a success attended England’s quarter-final 

win over Norway, held at neighbours Burton Albion. All 

staff involved with the tournament were also invited to 

attend the final at Rotherham United on Sunday 20 May, 

which saw Holland beat Italy to be crowned champions. n

MEN’S U17 EUROPEAN 
CHAMPIONSHIP FINALS 
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PURE SPORT...



1. Shanghai SIPG U21s spent six weeks on site in March 

and April. The Chinese Super League side made full 

use of the facilities, including sports science and 

performance analysis tools. Their camp consisted of 

10 friendly games, five of which [against Fleetwood 

Town, Port Vale, Rotherham United, Fulham and 

Burton] were hosted at the home of England’s 28 

national teams.

2. Over 250 delegates attended a sold-out futsal 

conference. England head coach Michael Skubala 

spoke to attendees and led a session, while fresh from 

his European Championship heroics, while Portugal 

boss Jorge Braz gave advice on practice. The event 

provided valuable networking opportunities for all. 

3. The FA People’s Cup 2018 was brought to a thrilling 

end with the finals weekend held at St. George’s Park. 

10 categories were decided on day one, while a further 

eight took place on Sunday. Winners included FC 

United Women, Nottingham Vets and Danby Rovers.

4. San Isidro were the first rugby visitors of 2018. The 

Argentinian outfit took part in a two-day residential 

training camp. 

5. The FA Goalkeeping Conference returned to St. 

George’s Park. Lead goalkeeper coach educator Martin 

Thomas, Borussia Dortmund coaching duo Thomas 

Schlieck and Marco Knoop and former Manchester 

United first-team goalkeeping coach Eric Steele all 

shared their insight.
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ACTIVITY 
ROUND-UP

EVEREST – STEVE McCLAREN 

Members of LMA Senior 

Commercial Partner Everest’s 

team attended an LMA 

Corporate Masterclass on 

Effective Communications and 

Influencing at the Etihad Stadium, 

Manchester. During a day built 

around the business objectives of 

Everest, LMA Ambassador Steve 

McClaren shared insight from his 

career in management.

UCFB – GORDON STRACHAN 

LMA Ambassador Gordon 

Strachan addressed an audience 

of future leaders from LMA 

Commercial Partner UCFB at an 

event at SGP. The students got 

an insight into his playing and 

management career and heard 

keynote addresses and panel 

discussions from experts across 

the business of football, including 

LMA CEO Richard Bevan.
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CLINIGEN – TERRY BUTCHER   

AND ALAN STUBBS 

As part of a CSR initiative 

facilitated by LMA Commercial 

Partner Clinigen, LMA 

Ambassadors Terry Butcher & 

Alan Stubbs visited schools in 

Derby and Lambeth respectively, 

delivering elite coaching sessions 

to the pupils before sharing 

insight into what it takes to be 

a professional footballer and 

football manager.

CASTROL –   

HELEN RICHARDSON-WALSH 

The LMA Institute of Leadership 

and High Performance continued 

to support the activities of 

LMA Senior Commercial Partner 

Castrol with an appearance 

at their European conference 

in Bath. 2016 Olympic Hockey 

Gold Medal winning player Helen 

Richardson-Walsh shared some 

of her experiences, such as 

handling the pressure of taking 

a penalty in the final shoot-out 

for gold.

EVEREST – OSSIE ARDILES  

AND DAVE BASSETT  

LMA Ambassadors Ossie 

Ardiles and Dave Bassett joined 

Everest incentive prize winners 

at the FA Cup semi-finals at 

Wembley Stadium. As well as 

networking with the guests, 

the two managers shared 

their experience of playing 

and managing in the iconic 

surroundings of Wembley.
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Sky Bet has extended its sponsorship 

of the EFL through to 2024. Here, it 

explains how, for the first time, safer 

gambling will be at the heart of its 

relationship with football.

At Sky Bet, we already use our advertising assets to 

encourage customers to stay in control of their gambling. 

We were also the first operator to run a TV advert 

entirely dedicated to promoting safer gambling, and have 

an ongoing digital marketing campaign aimed at raising 

awareness of the tools available to help people gamble in a 

safe and responsible manner.

However, our sponsorship of the EFL gives us other 

channels over which to promote these messages. For 

example, it means we can put a safer gambling logo on every 

player in every club in every game from the start of next 

season. Given that the Sky Bet Football League is one of 

the most popular leagues in Europe, over the next season 

we expect more than 18m people to attend fixtures and 

see this message. We also want to use our sponsorship of 

the EFL to help those in the game. Research shows that 

professional sportsmen are three times more likely to be 

problem gamblers, and are often the last to ask for help.

That’s why we have launched a £1m programme, in 

partnership with the EFL and its clubs, to educate players 

and staff on the risks associated with gambling, the rules 

around betting integrity, and how to spot the signs of 

potential gambling-related harm in their teammates.

This programme will be delivered by EPIC Risk  

Management, a leading gambling harm-minimisation 

consultancy that has already worked on similar initiatives 

with Chelsea FC, the Professional Cricketers Association 

and the Rugby Players Association. They will deliver 

training seminars in each of the 72 EFL clubs and help to 

find further counselling services for those who feel they 

need extra support. 

We hope that this programme will reduce the number 

of players at risk of gambling-related harm and 

demonstrate that responsible gambling operators and 

sports such as football can work together to tackle this 

issue. n

A SAFER BET

You  |  Your Team  |  The Game  |  The Industry  |  97



Are you worried  
about prostate cancer  
or prostate problems?

Call our Specialist Nurses from Monday to Friday  
9am - 6pm, Wed 10am - 8pm 

*Calls are recorded for training purposes only. 
Confidentiality is maintained between callers  
and Prostate Cancer UK.

Our Specialist Nurses are here to support you
• Call 0800 074 8383* 
• Visit prostatecanceruk.org/nurses
• Text ‘NURSE’ to 70004 for a call back
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Since its inception in 2012, the 

Ultimate Charity Auction has  

raised more than £1m for national 

and local charities, and football   

has played a very special part, 

explains founder Gina Long MBE.

At the heart of the success of the Ultimate Charity Auction 

has been our partnership with the LMA’s charity, In the Game, 

which dovetails perfectly with the ethos and values of the 

auction. Since the start, the generosity shown towards both 

In the Game and the Ultimate Charity Auction has known no 

bounds.

Football clubs, owners, directors, industry bodies, managers 

and players – alongside other individuals and corporate 

partners - have united behind our entirely transparent 

fundraising platform, year after year. Incredible money-can’t-

buy lots have been offered, and people around the world have 

generously bid hundreds of thousands of pounds to buy them.

All of this has been made possible because of an amazing 

team effort, including a band of incredible volunteers and 

media support to promote the auction globally.

The origin of the Ultimate Charity Auction links back to the 

great Sir Bobby Robson, a man who I feel humbled to have 

called a friend. Sir Bobby famously said that his last team, the 

Foundation that bears his name, was his greatest ever and it 

has been an absolute honour to help raise £350,000 towards 

this amazing charity.

The auction has also supported cancer research and 

hospitals, and has helped provide them with equipment that 

has changed the lives of so many amazing and inspirational 

young people and their families.

Families like the Woodwards, who I met through my own 

charity, GeeWizz. I met George Woodward when he was three 

years old and we were blown away by his inspirational, can-do 

attitude and enthusiasm for everything.

George has Spinal Muscular Atrophy Type 2, which affects 

motor neurons in the spinal cord and, eventually, leads to 

severe disability. For the first few years of his life, he wasn’t 

able to smell the grass, bend down and touch the flowers or 

pick things up from the floor by himself.

However, thanks to the incredible generosity of the Ultimate 

Charity Auction, we were able to make a crucial difference 

to the lives of George and his family. We funded a powered 

wheelchair, which has given him independence and increased 

his already insatiable zest for life. When he whizzes around on 

his wheelchair, it is something to behold and never ceases to 

put a smile on my face. It reminds me why I do what I do. n

GENEROSITY WITHOUT BOUNDS

Olaf Dixon and Gina Long will again be hoping for your 

support for this year’s online auction. To find out 

more visit ultimatecharityauction.com
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JUST A MOMENT

Just a moment



Arsène Wenger waves goodbye to  

Arsenal fans following the last home  

game of his extraordinary 22-year tenure.

n 1,235 games

n 3 Premier League titles

n 7 FA Cups 

n 19 consecutive Champions League seasons

n 1 invincible season (2003/04) 

MERCI ARSÈNE
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